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MAKE CHECKS OUT TO P.A.L.S. 

As I get images of our new 2023 

pins I’ll get them on our front page. 

The Americanism pin is always 

one of our favorites because we 

give them out to our community 

and to teachers and staff when we 

do the FFFGs program. Some 

teachers and staff have five years 

of pins. 

Flag Day is past, hope you recognized in in some form or fash-

ion. We had a great program in conjunction with our host Legion 

Post. It was good community public relations! 

Lots in this issue, a little later than I like but it’s a busy month 

with a Grand Promenade coming up. Still time to get the public 

relations report in, simple, quick and easy.  Held or holding elec-

tions? Get those certifications in with updated contact infor-

mation and correct emails. Send in membership cards with cor-

rected info also to Nationale. Stay safe and cool!      L’Editeur 
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P.A.L.S.  Page 1—A Refresher Course 

The Press Association of La Societe, commonly known as P.A.L.S. has been serving the Publiste, L'Editeurs, 

Correspondants and those who wish to perpetuate Public Relations within La Societe for around thirty-seven 

years. However, it goes beyond that—a good PR program within a Locale or Grande has a proven positive 

effect on membership, programs, improves communications and has a significant positive effect within the 

communities we are trying to serve. 

So P.A.L.S. is for everyone. 

The above is all aided through our Press Association to which any member of La Societe, Voyageur or La 

Femme, may belong. Membership is easy—see the application on the last page. Membership gets you a sub-

scription to the monthly P.A.L.S. newsletter The Bulletin—12 pages—which focuses on public relations but 

also has a lot of other unique and interesting material for anyone.  Membership also gets you La Societe Press 

Credentials and a great P.A.L.S pin. Need more information, contact President and PR Directeur Bob Cearlock 

at Cearlock@aol.com or contact L’Editeur/Secretary at rennykeagle@gmail.com. So why are we telling you 

what you probably already know? To motivate our membership to spread the word. See below!!! 

***** 

So, as we end this membership and reporting year—it is time to create a challenge. That challenge is to help 

our association membership grow.  Our newsletter is digital so it is easy to share—and we encourage you to 

share to a possible new member with encouragement to join. Each Locale and each Grand should have a 

membership. The Bulletin provides encouragement, ideas and motivation not only in public relations but oth-

er areas such as membership.  

Hopefully, each Locale has completed their PR Report and Grands are in the final stage of completing theirs. 

It is sad to go to Nationale and hear of how few reports are submitted when we know more is being done 

than reported.  

It is time for Grand Voitures to submit Voyageurs for appointment to our National Programs. 

If you would like to be considered for the Public Relations Committee—NLT August 1, National Officer and 

Committee recommendations are due at Nationale—all Grand Correspondants have the submission form. 

Contact them or your Grand Chef de Gare. 

Finally, Directeur Cearlock and the Public Relations Committee would like to extend our 

congratulations and a firm “handshake” to our of our L’Editeurs out there—we know the 

challenges in getting newsletters out, the work and hours required.  

Newsletters provide valuable, informative and helpful information stimulating member interest and having a positive 

return on membership , program and event participation. Everyone knows this but not everyone has a newsletter. 

Some use Facebook and social media—but not everyone is into that. 

Let’s not forget our Blue Chevalier Law Enforcement Recognition Program! All applications here!  • 

L’Editeur 



More from P.A.L.S.— Blue Chevalier 

As I’m sure we’ll see in the next issue of the Blue Chevalier “Roll Call” newsletter more on this but wanted to share that 
awards of appreciation are continued to be given. 

On May 10, 2022, El Paso Police Tactical Police Officer Alan 
Blanco received the Forty and Eight Blue Chevalier Law En-
forcement Appreciation Award. V-605 has 11 Blue Chevalier 
charter members, so it was fitting that V-605 sponsor officer 
Blanco who is also being considered for American Legion and 
Forty and Eight Law Officer of the Year. Officer Blanco was 
recognized for his community involvement as well as partici-
pation in several difficult and dangerous rescues in the Frank-
lin Mountains. He is the recipient of numerous commenda-
tions and awards.. 

Officer Blanco's family was in attendance as well as his com-

mand staff. Several Voyageurs Militaire were in attendance 

for the presentation as well as the Grand Chef de Gare du 

Texas Roger Folmar.  

The award was presented by Renslar "Renny" Keagle, Sous National Directeur, Public Relations Committee for La So-

ciete. La Societe Public Relations sponsors the award nationally. Officer Blanco was also presented a Blue Chevalier pin. 

***** 

This following discusses the proven value in praising and recognizing an officer's commitment to service.  

“Police work represents a stressful, difficult, and, at most times, unforgiving occupation. Studies and surveys have 

proven that social support in the form of recognition and praise serves to increase morale, motivation, retention, and 

productivity in law enforcement officers. In addition, the physical and mental health of employees improves and organ-

izations are better served and run more efficiently and effectively. Effective police leaders will value and demonstrate 

this ideology. “ 

“Unless you have a friend or family member in uniform, you may not think about the police all that often until you real-

ly need them (or get a speeding ticket). That’s unfortunate, because even though you don’t interact with them every 

day, they’re out on the job all day and night protecting us and staying ready to respond to 911 calls. Police officers 

don’t always get a lot of appreciation for the dangerous work they do.” 

Police officers don’t always get the respect and ap-

preciation they deserve, but you can help change 

that. It isn’t always about the big shows of support. 

Sometimes small acts of kindness are just as power-

ful.  

But sometimes it is appropriate to take bigger steps 

such as our Special Awards Law Officer of the Year 

Program or the new Blue Chevalier Law Enforcement 

Appreciation Award.  Time is fading on becoming a 

charter member. 

Couple your P.A.L.S. membership with Blue Chevalier and be a member of both!  • 

 

http://www.kovacorp.com/psaps-using-u-s-national-grid-find-911-callers/


THE CLIPBOARD 

PR stuff 

from 

around 

the web 

 

Found this about the gasoline shortage… 

ExxonMobile responds to Biden letter to oil companies 

President Joe Biden penned a letter to oil and gas companies earlier this week, asking them to produce more gaso-
line amid record prices at the pump. 

“The crunch that families are facing deserves immediate action,” Biden wrote. “Your companies need to work with my 
Administration to bring forward concrete, near-term solutions that address the crisis.” 

Oil company ExxonMobil responded in a press release, writing that the company has increased its production by near-
ly 50% in the last five years by working with the U.S. government. ExxonMobil also had some of its own suggestions 
for the president: 

In the short term, the U.S. government could enact measures often used in emergencies following hurricanes or other 
supply disruptions — such as waivers of Jones Act provisions and some fuel specifications to increase supplies. Longer 
term, government can promote investment through clear and consistent policy that supports U.S. resource develop-
ment, such as regular and predictable lease sales, as well as streamlined regulatory approval and support for infra-
structure such as pipelines. 
 
Why it matters: ExxonMobil’s statement is a good example of going on the offensive in response to accusations or 
news that might otherwise cause a company to retreat. In making demands of its own, the oil giant passes along some 
of the responsibility to the U.S. government, lightening its own load and steering the conversation away from itself. 

What is “shrinkflation?” 

According to the Associated Press, it’s the slimming-down and marking up of products, mostly food and drink, to ac-
commodate for increased production costs during times of economic inflation. 

“In the U.S., a small box of Kleenex now has 60 tissues; a few months ago, it had 65,” AP’s Dee-Ann Durbin writes. 
“Chobani Flips yogurts have shrunk from 5.3 ounces to 4.5 ounces. In the U.K., Nestle slimmed down its Nescafe Azera 
Americano coffee tins from 100 grams to 90 grams. In India, a bar of Vim dish soap has shrunk from 155 grams to 135 
grams.” And some companies are addressing the issue, while others remain silent. According to AP, Folgers says the 
downsizing of its 51-oz. container to 43.5 ounces is due to new technology that results in lighter beans. PepsiCo 
acknowledges that its Gatorade bottles have slimmed down to 28 ounces from 32 ounces, but didn’t address why the 
28-oz. bottle is more expensive. Domino’s Pizza announced in January it was shrinking the size of its 10-piece chicken 
wings to eight pieces for the same $7.99 carryout price. Domino’s cited the rising cost of chicken. 

Why it matters: Transparency is always a best PR practice, but there are often situations in which legal or business 
constraints call for silence on an issue. However, data from Morning Consult shows trust in corporations is down from 
this time last year; it may be time to re-think your organization’s transparency around rising prices and shrinking pack-
aging.  •   From PR articles around the web 

“Shrinkflation” 

https://apnews.com/article/russia-ukraine-biden-covid-health-f73c882b0664a5d5dd62635a9a65364c
https://apnews.com/article/russia-ukraine-biden-covid-health-f73c882b0664a5d5dd62635a9a65364c
https://www.businesswire.com/news/home/20220615006025/en/ExxonMobil-statement-regarding-President-Biden-Letter-to-Oil-Industry
https://apnews.com/article/india-prices-business-d2c8279d39e1304f5623b3a99b56b8cc
https://morningconsult.com/tracking-trust-in-institutions/


PR Editorial — Your Forty and Eight “dash” 

 
What is the significance of the dash? The dash in Linda Ellis's poem, "The 
Dash," refers to the dash between a person's date of birth and their date 
of death on their tombstone. The dash represents the time that the person 
spent on earth and serves as a symbol for their life.  

Tons have been written about that little dash. 

“It isn’t the date on either end that counts, but how they used their dash—
for that dash between the dates represents all the time they spent alive on 
earth and now only those who loved them know what that little line is 
worth.” It can represent a day or one hundred years. Regardless of the 
length of time it represents, the dash  has meaning. 

When we receive our annual Forty and Eight membership card, it tells us the number of consecutive years we have 
been a member. So my membership in La Societe is 1989—2022. So what does my dash signify? For each of us it could 
have a different meaning. 

Unlike the dash on a headstone or grave marker, the dates between our dash are always changing. Once we have left 
this earth we can no longer change the meaning of our dash—our life and all its good, bad, accomplishments and fail-
ures is over.  Not so for La Societe. That card with all its years, from the date we joined to now has significance and 
continues. So as we either wait for our new card or have it in hand, perhaps it is time to consider  what your dash rep-
resents in La Societe. 

Having just installed four new members into the Forty and Eight, it always makes me reflect on the oath they and I 
took upon becoming members. I think we can give our dash a meaning—”I faithfully promise’. Between the dates you 
joined to now, how many of those promises have been kept. Now this is not criticism, we hopefully are all doing our 
best, but in reality, as we pass the years in La Societe we see so many members fade away like old soldiers.  

But in our oath that promise we make is an expectation of our future in the Forty and Eight—a pledge to our fellow 
Voyageurs and to ourselves. That raised hand is a transaction or contract between the one taking it and La Societe.  

So what’s the point… We need to find new members who are willing to make the commitments of “I faithfully prom-
ise” - to understand that their “dash” beings the moment of installation and achieving that 5th step. For the rest of 
us— each year on receiving that new card, to be able to look back on our oath of obligation with a sense of pride 
knowing we have been of value to La Societe.  How are you spending your dash?  •  L’Editeur 

The Importance Of Keeping Promises To Yourself 

“In thinking about what it means to keep a promise, many of us think of the importance of keeping our word to a 

friend, a partner, a relative, or even an employer. Keeping our word often provides us a way to demonstrate different 

values we hold dear such as reliability, trustworthiness, compromise, integrity, or simply, that we care.   

Promises also require us to thoughtfully consider our time, our responsibilities, and our limitations, in order to set our-

selves up for success in delivering on our word.  

Each time we keep a promise to ourselves, we show ourselves that we are trustworthy, we uphold our word, and we 

can confidently rely on ourselves to follow through on our commitments.  

So often we feel pressure to meet an external demand, even at the expense of a commitment we’ve made to our-

selves. Certainly, there are times in life where we have to be flexible, however, we can also be thoughtful in these deci-

sions and set realistic boundaries. Keeping our own needs in mind helps maintain balance and prevent burn out. Priori-

tizing commitments to ourselves not only strengthens self-reliance, but it also helps us feel recharged and empowered 

in order to meet the demands of daily life, all because of the boundaries that we have set for ourselves! “ 

 Comments on promises by—Brooke Phelps, LCSW  



Great Speeches—John F. Kennedy, 4th of July Independence Day—1962 

… Because our system is designed to encourage both 

differences and dissent, because it’s checks and balances 

are designed to preserve the rights of the individual and 

the locality against preeminent central authority, you and I 

governors, both recognize how dependent we both are, 

one upon another for the successful operation of our 

unique and happy form of government. Our system and 

our freedom permits the legislative to be pitted against 

the executive, the state against the federal government, 

the city against the countryside, the party against party, 

interest against interest, all in competition or in conten-

tion one with another.  

Our task, your task in the state house, and my task in the 

White House is to weave from all these tangled threads a 

fabric of law and progress. Others may confine themselves 

to debate, discussion, and that ultimate luxury, free ad-

vice. Our responsibility is one of decisions for the gover-

nors to choose.  

Thus in a very real sense, you and I are the executives of 

the testament handed down by those who gathered in this 

historic hall 186 years ago today. For they gathered to affix 

their names to a document which was above all else, a 

document not of rhetoric, but of bold decision. It was, it is 

true, a document of protest, but protests had been made 

before.   

It set forth the grievances with eloquence, but such elo-

quence had been heard before. But what distinguished 

this paper from all the others was the final irrevocable de-

cision that it took to assert the independence of free 

states in place of colonies, and to commit to that goal their 

lives, their fortunes, and their sacred honor.  

Today 186 years later, that declaration, whose yellowing 

parchment and fading, almost illegible lines, I saw in the 

past week in the National Archives in Washington, is still a 

revolutionary document.  

To read it today is to hear a trumpet call, for that declara-

tion unleashed not merely a revolution against the British 

but a revolution in human affairs. It’s authors were highly 

conscious of its worldwide implications and George Wash-

ington declared that liberty and self government were in 

his words, “Finely staked on the experiment entrusted to 

the hands of the American people.”  

 

This prophecy has been borne out. For 186 years, this 

doctrine of national independence has shaken the globe 

and it remains the most powerful force anywhere in the 

world today. There are those struggling to eke out a 

bare existence in a barren land who have never heard of 

free enterprise, but who cherish the idea of independ-

ence.  

There are those who are grappling with overpowering 

problems of illiteracy and ill health, and who are ill 

equipped to hold free elections, but they are deter-

mined to hold fast to their national independence. Even 

those unwilling or unable to take part in any struggle 

between East and West are strongly on the side of their 

own national independence. .. 

...On Washington’s birthday in 1861, standing right 

there, President Elect Abraham Lincoln spoke at this hall 

on his way to the nation’s capital. And he paid a brief 

but eloquent tribute to the men who wrote, who fought 

for, and who died for the Declaration of Independence. 

It’s essence, he said, was “Its promise not only of liberty 

to the people of this country but hope to the world. 

Hope that in due time, the weight should be lifted from 

the shoulders of all men and that all should have an 

equal chance.”  

On this fourth day of July, 1962, we who are gathered at 

this same hall, entrusted with the fate and future of our 

states and nation, declare now our vow to do our part 

to lift the weights from the shoulders of all, to join other 

men and nations in preserving both peace and freedom, 

and to regard any threat to the peace or freedom of one 

as a threat to the peace and freedom of all. And for the 

support of this Declaration, with a firm reliance on the 

protection of divine providence, we mutually pledge to 

each other our lives, our fortunes, and our sacred order. 

 Address at Independence Hall | JFK Library  

https://www.jfklibrary.org/learn/about-jfk/historic-speeches/address-at-independence-hall


More from the AP Stylebook 

Grammar and style we touch on from time to time but not to poke at omissions and errors—all 
editors have their own style and most of us type as we speak—which is not a bad thing. But I go 
though my AP Stylebook from time to time and pick out interesting things to bring to our atten-
tion… 

21-Gun Salutes— True 21-gun salutes are conducted not with rifles but with artillery batteries. 
In the United States, they are reserved for the arrivals and departures from military installations 
of the president, president-elect or former presidents, and for their funerals. Visiting foreign 
heads of state also receive 21-gun salutes.  The firing of rifles three times at a military funeral is 
often incorrectly described as a 21-gun salute. Properly, it should be called a rifle salute or the 
three volleys. 

Years—When a phrase refers to a month and a day within the current year, do not include the year: The promenade is 
scheduled for June 26th. (The year is assumed).  If the reference is to a past or future year, include it and set if off with 
commas: Feb. 14, 2023 is the target date for the Cheminot.  Use an s without the apostrophe to indicate the span of 
decades or centuries:  the 1890s, the 1800s.  Years are an exception to the general rule that a figure is not used to start 
a sentence:  2022 was a very good year. 

Dash—Abrupt change: Use dashes to denote an abrupt change in thought in a sentence or an emphatic pause: 
Through her long reign, the queen and her family have adapted—usually skillfully—to the changing taste of the time. 
But avoid the overuse of dashes to set off phrases when commas would suffice. (I have a tendency to overuse dashes) 

When a phrase that otherwise would be set off by commas contained a series of words that must be separated by 
commas, use dashes to set off the whole phrase: He listed the qualities—intelligence, humor, conservatism, independ-
ence—that he liked in an executive. 

Attribution: Use a dash before an author or composer’s name at the end of a quotation: “Who steals my purse steals 
trash.” - Shakespeare 

Couple of– The of is necessary. Never use a couple tomatoes  or a similar phrase. The phrase takes a plural verb in con-
struction such as: A couple of tomatoes were stolen. 

Page numbers— Use figures and capitalize page when used with a figure. When a letter is appended to the figure, cap-
italize it but do not use a hyphen: Page 1, Page 10, Page 20A. 

Toward— Not towards! 

Titles— Capital formal titles when they are used immediately before one or more names: Pope Francis, President Don-
ald Trump, Governor Greg Abbott. A formal title generally is one that denotes a scope of authority, professional activity 
or academic activity: Sen. Catherine Cortez, Dr. Benjamin Spock, retired Gen. Colin Powell. Other titles serve primarily 
as occupational descriptions: astronaut Sally Ride, poet Maya Angelou, peanut farmer Jimmy Carter. 

Abbreviated titles—The following formal titles are capitalized and abbreviated as shown when used before a name 
both inside and outside quotations” Dr., Gov., Lt. Gov., Rep., Sen. All other formal titles are spelled out in all uses.  

Military titles—Capitalize a military rank when used as a formal title before an individuals name. On first reference, use 
the appropriate title before the full name of the military. In subsequent references, do not continue using the title be-
fore a name. Use only the last name. Spell out and lowercase a title when it is substituted for a name: Gen. John Jones 
is the top U.S. commander in Afghanistan. The general endorsed the idea. 

In some cases, it may be necessary to explain the significance of a title: Army Sgt. Maj. John Jones described the attack. 
Jones, who hold the Army’s highest rank for enlistees, said it was unprovoked. 

Directions and regions—In general, lowercase North, south, northeast, northern, etc., when they indicate compass 
direction; capitalize these words when they designate regions: A storm system that developed in the Midwest is 
spreading eastward.  • 

 

 

 



Newsletter Filler, Trivia or Just for Fun 

Hitler was Time Magazine’s Man of the Year in 1938. 

George Washington blew his entire campaign budget on 160 gallons of liquor to serve 

to potential voters.  

Democrats use a donkey as their mascot thanks to Andrew Jackson. When his critics 

called him a “jackass” because of his populist views, he embraced the image, even us-

ing it alongside his slogan, “Let the people rule.”  

Area 51 was built on a dry lake bed in the desert approximately 75 miles north of Las 

Vegas. During the daytime, heat distortion reflected off of the desert floor hides Area 

51 from binocular view. Area 51 was used as the base of operations for the team that 

successfully assassinated terrorist Osama Bin Laden.  

The moon is not round—it is shaped like an egg . 

Raising beef cattle is the single largest segment of American agriculture. The United States produces more beef than 

any other country. About 34 million cows are slaughtered in the U.S. each year. A single fast-food hamburger can con-

tain meat from hundreds, or even thousands, of different cattle. Burger anyone? 

That the Great Wall is a single, continuous wall built all at once is a myth. In reality, the wall is a discontinuous network 

of wall segments built by various dynasties to protect China’s northern boundary.  

Famous stutterers from history include Moses, Greek orator Demosthenes, Friedrich Nietzsche, King George VI of Eng-

land, Winston Churchill, and Marilyn Monroe. Monroe's famous breathy voice resulted from breathing exercises she 

learned as a child to control her stutter. 

The United States Space Force is a separate and distinct branch of the armed services, organized under the Depart-

ment of the Air Force in a manner very similar to how the Marine Corps is organized under the Dept. of the Navy.  

One of the largest tsunamis in history occurred in 1883, when the Indonesian volcano Krakatoa erupted. The resulting 

waves, one of which reached 133 feet high, devastated the coasts of Java and Sumatra, killing 36,000 people. One of 

the waves reportedly carried a boat two miles inland. 

The Wheel, invented ca. 3,500 BC. While we think the invention of the 

wheel was invented soon after humans learned to walk, other inventions 

predated the wheel by thousands of years, such as the sewing needle, 

woven cloth, basket weaving, boats, and the flute. The first wheels were 

not even invented for travel; they were invented to serve as a potter’s wheel around 3500 B.C, some 300 years before 

someone figured out how to use them for chariots.  

Dentyne gum was invented in 1899. The name is a combination of the words "dental" and "hygiene." The word "Pepsi" 

is from the word "dyspepsia," which means indigestion. Caleb Bradham, the creator of the soda, believed that the 

drink would aid in digestion. The name of the popular "Fritos" potato chip is derived from the Spanish word fritas, 

which means "little fried things."  

According to Warren Buffet, Coca-Cola has no taste memory, which means, like water, a person will never get tired of 

it. Coca-Cola stimulates the brain in ways comparable to the way heroin does, making us want another hit of the 

sweet soda. As soon as the high-sugar content of Coca-Cola enters the human body, it should cause vomiting. Howev-

er, the phosphoric acid dulls the sweetness, which allows us to keep the soft drink down. • 

 

 



Spotlight on 
Public  

Relations 

 

Annual review of Public Relations 

From time to time, usually at the end of I guess what you could call our “PR Year” - we want to discuss the overall pic-

ture of just what is public relations.  Our manual is a great place to begin, but lets take a fresh look. 

Lets begin with the obvious which is Media Relations—obviously dealing with the media. Writing press and media re-

leases, doing interviews, etc. - all to generate positive coverage of your Locale or Grand or special event.  This does 

take a little skill and it helps to get the right person doing this. It is usually one person who takes on this task—but 

we’ve said it here before—”Public relations is everyone’s job.” We are all ambassadors. 

Community Relations is still public relations. Way too much for one person—this is where your Locale or Grand lead-

ership helps and assists  working to develop that relationship with your community that helps and supports your pro-

grams, fund raising and activities. This is also where you let your community know you are giving something back to 

it—”but ya gotta tellum”! 

Social Responsibility should be part of your public relations. Flag education, flag retirement, public speaking on vet-

erans issues, attending community veterans activities and special events—all part of each Locales social responsibility 

to their community. It’s called “giving back.” 

In the corporate world it’s called employee relations, I like to call it “Member or Internal Relations”. So what do we do 

to keep up a positive image within our Locale or Grand? Sticking to our ritual and customs is a great place to start. Not 

using the alter cloth or skipping the POW/MIA ritual or taking opening and closing shortcuts is not good internal PR. 

Good internal PR keeps our membership satisfied to renew, motivated and loyal. Internal PR is based less on image 

and more on content and action.  What else? Keeping membership information current and up to date, not only with-

in the Locale but Grand. Inform the Correspondant of email changes or the one you want for Forty and Eight business 

(I have four emails). Newsletters, emails, calendars all help. 

Looking for a good PR person? 

Whose on their phone all the time, enjoys talking to people and seems to have good interpersonal skills.  

Someone with good attention to detail and isn’t bothered by deadlines. 

A good PR person should have a good understanding of the Forty and Eight, be knowledgeable of our history—

probably someone whose been around a while. 

A good PR person probably has a decent grasp on social media, familiar with Facebook, Twitter and other sites and is 

aware of its impact and implications in the PR world. 

We’ve just touched again some of the basics—hopefully stimulating your thoughts on public relations and developing 

an interest in learning more.  Now, go to the detailed manual at the Forty and Eight website. 

L’Editeur 



POSTER OF THE MONTH 

New month 

New blessings 

New beginning 

New start 

New mindset 

New focus 

New intentions 

New results 

 

Don’t let our future dry up! 



P.A.L.S. APPLICATION—RENEWAL or NEW MEMBER 

Full Name ________________________________________________________________________ 

Address:  _________________________________________________________________________ 

City ____________________State_____ Zip___________  New Member                        Renewal                      

Email _______________________________________________________PUFL  $100.00 

Voiture Locale ___________________                                                   

Dues:  Mail only $17.00  

           Mail and Digital $17.00 

           Digital only $10.00 

PUFL down payment (minimum $25) 

 

Checks made out to P.A.L.S. 

Remit to: 

Renslar R. Keagle 

8714 Marble Drive 

El Paso, TX 79904-1710 

rennykeagle@gmail.com 

Americanism, also referred to as American patriotism, is a set of United 
States patriotic values aimed at creating a collective American identity, and can be 
defined as "an articulation of the nation's rightful place in the world, a set of tradi-
tions, a political language, and a cultural style imbued with political meaning".  

According to the American Legion, Americanism is an ideology, or belief in devotion, 
loyalty, or allegiance to the United States of America, or to its flag, traditions, cus-
toms, culture, symbols, institutions, or form of government. In the words 
of Theodore Roosevelt, "Americanism is a question of spirit, conviction, and pur-
pose, not of creed or birthplace." 

Americanism has two different meanings. It can refer to the defining characteristics 
of the United States and can also signify loyalty to the United States and a defense 
of American political ideals. These ideals include, but are not limited 
to independence, equality before the law, freedom of speech, and progress.  • 

2023 cards are now available!!!! 

Motivation—Inspiration of the Month—Reflection on Americanism 



The Unremembered—Heroes we don’t hear about 

1st Lt. James E. Wright’s remains were identified in July 2021 by the Defense 
POW/MIA Accounting Agency (DPAA) after being interred in the Luxembourg Amer-
ican Cemetery in France for almost 70 years. Wright served during World War II. 
James E. Wright was born in October 1918 and raised in North Carolina before he 
joined the North Carolina  National Guard in 1940. He then joined the Army in 
1943. 

 
In September 1944, Wright was assigned to the Company F, 2nd Battalion, 11th 
Infantry Regiment, 5th Infantry Division under General Patton’s Third Army, which 
was involved in fighting across France after D-Day. On Sept. 8, Wright’s unit, held 
up by German resistance after crossing the Moselle River, maintained a defensive 
position. The unit engaged in battle with the Germans from Sept. 8 to Sept. 10. During the night of Sept. 10, Wright’s 
unit was finally able to retreat across the river to safety. It was during this retreat that Wright was reported missing by 
his unit. He was 25 years old. 

 
Wright was last seen rowing across the river toward the German side to search for injured soldiers. He had already 
crossed the river multiple times to bring back three wounded men in his unit and was returning in search of more. He 
was awarded a Silver Star for this act. In 2012, almost 68 years after he was first reported missing, a researcher for the 
7th Armored Division Association proposed that an unidentified body interred at Luxembourg American Cemetery 
could be from either Wright’s unit or the 7th Armored Division. The remains were then sent to a DPAA lab at Offutt Air 
Force base in Nebraska for further analysis, and the remains were positively identified as Wright’s in July 2021. 
 

Wright’s name is on the Walls of the Missing at the Lorraine American Cemetery in St. Avold, France. A rosette will now 
be placed next to his name to signify that he is no longer missing. After 77 years from when he was first reported miss-
ing, Wright was buried back home in Lumber Bridge, North Carolina, near his family on Oct. 12, 2021.  • 

***** 

June 6 1944-Medal of Honor awarded for actions taken this day, CARLTON W. BARRETT, 
Private, U.S. Army, 18th Infantry, 1st Infantry Division. Near St. Laurent-sur-Mer, France. 

Citation: "For gallantry and intrepidity at the risk of his life above and beyond the call of duty 
on 6 June 1944, in the vicinity of St. Laurent-sur-Mer, France. On the morning of D-day Pvt. 
Barrett, landing in the face of extremely heavy enemy fire, was forced to wade ashore 
through neck-deep water." 

"Disregarding the personal danger, he returned to the surf again and again to assist his 
floundering comrades and save them from drowning. Refusing to remain pinned down by 
the intense barrage of small-arms and mortar fire poured at the landing points, Pvt. Barrett, 
working with fierce determination, saved many lives by carrying casualties to an evacuation 
boat Iying offshore. 

In addition to his assigned mission as guide, he carried dispatches the length of the fire-swept beach; he assisted the 
wounded; he calmed the shocked; he arose as a leader in the stress of the occasion. His coolness and his dauntless dar-
ing courage while constantly risking his life during a period of many hours had an inestimable effect on his comrades 
and is in keeping with the highest traditions of the U.S. Army." 

Barrett served with the U.S. Army until his retirement in 1963. He died in 1986, age 66, and is buried at Chapel of the 
Chimes Cemetery, Napa, Calif.                             Photo: Pvt. Carleton Barrett receives the Medal of Honor.  

Photo from the Personal Papers of LTG John C. H. Lee who presented the Medal. • 

 

 
 


