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MAKE CHECKS OUT TO P.A.L.S. 

Greetings—as I thought about our up-

coming new year for membership and 

programs, it was time to think about a 

possible change of focus for our public 

relations effort in regards to the Bulletin.  

Over the next few months, the bulletin 

will focus on how public relations can 

specifically be used in helping and assisting our programs—

starting this month with nurses training.  

A great 2023 nurses training pin by the way. 

So this issue is heavily focused on this program.  We decided to 

bring back a past regular feature on monthly special observanc-

es of interest to our veteran community. Possible opportunities 

to use these special days to promote the Forty and Eight within 

our communities. 

BTW—I’m checking on the delay in the mailing of the June 

issue—I deal with one person who may be on vacation. 

See everyone at the P.A.L.S. table in Green Bay!     L’Editeur 
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"What kills a skunk is the publicity it gives itself."  
– Abraham Lincoln 



P.A.L.S.  and Blue Chevalier Page  

Just a short follow-up to last months announcement on the recent 

Blue Chevalier award from V-605, Grande du Texas—Officer Alan 

Blanco from the El Paso Police Department. 

Officer Blanco was recognized as the Grande du Texas Law Officer of 

the Year at the Texas Grand Promenade held in El Paso June 25th. 

Presenting the Grand Plaque is Grand Chef de Gare Roger Folmar 

and standing proud officer Blanco’s wife Bianca. 

This is important because getting a Blue Chevalier Award does not 

prohibit any awardee from being considered for any other La So-

ciete special awards or recognition. 

******** 

PR Photography! 

We’ve discussed and written about picture taking and some does and don’ts over the years—but lets focus on pictures 

in direct relation to public relations. 

What is PR photography? PR photography is all about choosing the perfect photo to accompany an article, newsletter 

or press release. It's vital because images amplify the content, catching the reader's eye and prompting their curiosity. 

 Whilst reading the full story will obviously offer a stronger perspective on the subject, even the best prose can’t com-

pete with a picture’s ability to instantly provoke an emotion or reaction.  

Images also make your story more memorable: research suggests that using an image increases the chances of a reader 

remembering it by 55%. Images are critical to getting noticed on the internet. On social media in particular, images 

aren’t just an asset; they’re practically a necessity. On Facebook, 87% of posts that users share contain photos, and 

Twitter has found that including a photo in a tweet increases retweets by 35%.  

PR photography is a powerful tool for getting your content noticed, read, and shared. And remember, “a picture shows 

something, a photo tells a story”.  

A great picture is not great unless it has a caption or short related story with it. Even if a picture is worth a thousand 

words, it still needs a caption to draw readers, provide context and tell the story.  

The caption should add context to the image, not just duplicate what the reader already sees. Always identify the main 

people in the photograph. When was the picture taken? Conversational language works best. Write the caption as 

though you are talking to a family member or friend. The tone of the caption should match the tone of the image. Don’t 

try to be humorous when the photo is not.  A sentence or two will usually suffice. 

Captioning photos is an important part of journalism and public relations. Captions must be accurate and informative. 

In fact, most readers tend to look at the photos, and then the captions, in a story before they decide whether they 

want to read the story itself.  

Captioning photos in public relations is actually considered a mandatory type of etiquette—be it an accompanied sen-

tence or two or a short article. Finally, take a look at the photo as it stands alone—your caption should add all the miss-

ing information.  •    Researched from a variety of web sources on photo captioning 



THE CLIPBOARD 

PR stuff 

from 

around 

the web 

 

Subway moves away from “customization” 

Subway’s new fast-food model means a more streamlined customer experience and 
moves away from the customization that the brand is known for. The new menu features 
12 sandwiches that come with a pre-set list of ingredients and toppings — more of a Jim-
my John’s approach than a Chipotle, shall we say. 

It’s an idea that couldn’t be timelier, restaurant-industry analysts and observers say. Like many businesses, dining 
spots are burdened these days by labor shortages and supply-chain issues, so they are looking to streamline opera-
tions as much as possible. As New York-based restaurant consultant Arlene Spiegel explains, customization adds time 
to the equation of preparing an order — and time is money. It can even require restaurants to have bigger kitchens to 
accommodate extra ingredients, she notes. The key, she says, is for a restaurant to “create a system where the guest 
thinks they’re getting it their way but it’s really the operator’s way.”  

Why it matters: Often times, making necessary changes to business operations palatable to your audience is all about 
framing. Subway has positioned this move as one that gives the customer more options, even though in reality, it’s 
working to move away from the highly customizable sandwich model.  • 

******* 

A new study from Pew Research Center provides 
some insight into how journalists and their audi-
ences use social media.  

While 69% of journalists say they use Twitter most 
or second-most for their jobs, just 13% of U.S. 
adults say they get their news from Twitter. 

Thirty-one percent of U.S. adults say they get their 
news from Facebook, followed by YouTube (22%). 

Just over half of journos say they use Facebook to 
do their jobs. 

It’s a good reminder to groups and organizations 
that it’s important to meet your audience where 
they spend their digital time — which can mean 
devoting more time to building your brand on Face-
book than you previously thought was necessary.  • 

 

Ever heard of single quotation marks? 

The single quote, is more commonly known as the apostrophe (‘these guys’). 

If you’re quoting someone who’s quoting someone, switching to single quotes for the 

secondary quote avoids confusion: “As a wise man once said, ‘ain’t that a kick in the 

head?’” You’ll also use the single quote when quoting someone who’s using a compo-

sition title:  “I’m watching ‘The Great Pottery Throwdown,’” she said. 

If you have a quote within a quote within a quote, keep alternating between double 

and single quotes.  From PRDaily—Writing and Editing 



Special Observances—August 

There are no national holidays in the month of August 

There are 82 special days this month—We’ll focus on any that pertain to veterans or just fun and unusual… 

August 1—Air Force Day—Air Force Day is a celebration of airpower in the aftermath of World War Two. This ob-

servance is slightly complicated due to the nature of American air power at the time, but the designation of Air Force 

Day was an important step toward the recognition of United States air superiority in both Europe and Asia at the 

time. Air Force Day was last observed on Aug. 1, 1949. The Air Force Birthday is celebrated on Sept. 18th each year. It 

also likely brought the Department of Defense a step or two closer to establishing what we now know as the United 

States Air Force, thanks to the increased awareness of air power as an effective tool in modern warfare.  

August 4—Coast Guard Day—recognizes and honors the efforts of the Coast Guard founded August 4, 1790. The 

Coast Guard still participates in Armed Forces Day and Armed Forces Week, but like their other military counterparts, 

they still have their own individual day to celebrate the accomplishments of this branch of the United States Military.  

August 7— Purple Heart Day—also referred to as National Purple Heart Day, Purple Heart 

Appreciation Day, and Purple Heart Recognition Day, August 7 remembers the recipients 

of the Purple Heart. 

August 10—Agent Orange Awareness Day—raises awareness of the effects of Agent Or-

ange, which was used in the Vietnam War. 

August 14—Navajo Code Talkers Day—This holiday honors the contributions of Native Americans / First Nations peo-

ple who contributed to the United States war effort during World War Two, as well as recognizing the evolution of 

U.S. code related to Native American languages and the participation of First Nations tribe members in U.S. military 

efforts from many conflicts.  

August 15—National Airborne Day—celebrates the Army para-

chute tradition and achievements of Army paratroopers. 

August 29—Marine Corp Reserve Birthday—The Marine Forces 

Reserve (also known as the United States Marine Corps Reserve or 

the U.S. Marine Corps Forces Reserve) was created in 1916, in 

conjunction with the creation of the Navy Reserve. Since then, the 

evolution of this force would expand from just thirty-five to to-

day’s roughly 40,000 Marine Corps Reservists.  

******* 

August 19—Aviation Day—National Aviation Day is in honor of the birthday of aviator Orville Wright. It's heavier 

than air, and it flies! National Aviation Day honors the accomplishments of Orville and Wilbur Wright. It is sometimes 

called Wright Brother's Day. To a lesser degree, National Aviation Day sometimes honors other early aviation and 

space pioneers. This day was selected, as it is Orville Wright's birthday. (August 19, 1871)  

August 21—National Senior Citizens Day—This Day honors our elderly population. On this day, we are encouraged to 

recognize and show appreciation for the value and contribution of elderly people to home, family and society. In his 

Presidential Proclamation (August 19, 1988), Pres. Ronald Reagan said "For all they have achieved throughout life and 

for all they continue to accomplish, we owe older citizens our thanks and a heartfelt salute. We can best demonstrate 

our gratitude and esteem by making sure that our communities are good places in which to mature and grow older." 

 

https://veteran.com/armed-forces-week/
https://veteran.com/navy-reserve-birthday/


PR Editorial — “You can’t win by defense alone” 

 
"In All Things, One Cannot Win With Defense Alone. To Win, You Must Attack." Vince 
Lombardo said it like this… “If you can accept losing, you cannot win.” 

So we are at the end of the membership and program year.  From what I see we have 
continued a national decline in membership—but I have also seem many small success-
es. My locale squeaked by with 100% but my Grand is still struggling. It seems to me 
most of us are putting on a brave defense.  

Just waiting for renewals to come in or a possible new member to contact us is probably 
not a good defense. It can be  argued that our attempts at renewals with personal con-
tact, emails, notices, buddy checks, repeated follow-up could be a good defense or even 
offense. I say those are defensive  and protective measures to save our membership 
from decline.  

Let’s approach it like this. I apologize if this sounds critical. 

To be brutally honest, I would say instinctively some may know they take a defensive roll in membership and perhaps 
even programs. Making excuses—defensive. Blaming others—defensive. Focusing on what’s wrong with little action—
defensive. Accepting generalities like there is nothing we can do about it—defensive. Overly judging and criticizing—
defensive. “Wait and see” or “hope for the best” - defensive.  

Not poking anyone with a stick here. I feel the above are the exceptions not the rule within La Societe—but we must 
be aware of it. 

Let’s bring “offense” into the picture. First of all who in your Locale or Grand is responsible for membership or even 
programs. I will offer this—the Correspondant  could or should be responsible for your defense and current member-
ship. Your leadership and all of your membership involved in your offense for renewals and new members—let’s in-
clude program Directeurs for programs. 

Offensive tactics and strategies? To have a strategy for membership and your programs, you first need to develop 
one—that’s a good beginning offense. Now that we conclude one year and begin another—now is the time to do it. It 
beginnings with passion and a willingness to do so—at the beginning of a year, not later.  Set specific, not general 
goals and strategies. A specific set of goals for membership, goals for nurses training and other programs. You have 
got to know your ultimate goal to achieve it. It’s not just a number. Before or after a promenade, hold a quick Chemi-
not to get things started. 

Find your membership by defining it!  An out of this world goal of getting “every veteran to join the Forty and Eight” is 
great but how does that help? That is not a strategy. You must define your ideal prospect based on whatever factors 
are meaningful to your Locale—remember we are an “honor” society and members should be asked to join—or at 
least investigated properly. Remember that PG who was wrecked and disappeared after a few short months? 

Don’t get stuck with just email. Use a range of ideas like newsletters, public speaking, business cards, applications, bro-
chures, etc. Where do veterans go and hang out. Ever go to the PX or pharmacy or the VA and sitting next to a veter-
an? If someone looks like they are interested—they must be asked to join.  Don’t assume they will come to you on 
their own. There are many out there competing for their attention. We’ve discussed tons here about social media—
that is offense. 

Defense vs. offense is really about what is working and what is not. I’m thinking the most successful strategy is a com-
bination of both.  But—Defense may sustain you, but offense will gain you!   • 

L’Editeur 

“Strategy without tactics is the slowest route to victory. Tactics without strategy is the noise before defeat.”  

“Never venture, never win!”  

“When your strategy is deep and far-reaching, then what you gain by your calculations is much, so you can win before 

you even fight.”                                                               Sun Tzu quotes 



Great Speeches—Keynote Speech to RN Residency New Grad Nurses: “The Best and Most Vital Thing 

You Can Give Your Patients” - By Alina Sato 

Congratulations graduates, you made it to today! You have 

earned all the joy and pride and relief that comes with to-

day. 

You’ve gone from shadowing your preceptors to walking 

into your own self, gone from being introduced to intro-

ducing yourself. You have gone through a process of be-

coming and being. Becoming more independent. Becom-

ing more of a critical thinker. Becoming more confident in 

your skills. And your being: growing into who you are as a 

therapeutic presence at the bedside – a listener, an empa-

thizer, a teacher, a professional, a servant in all the very 

best ways – and some of the very hardest ways – one can 

be a servant to others.  

It is a unique profession, this thing called nursing, in which 

you use your mind, heart, physical being, and your soul to 

tend to the suffering of others. And it is a unique time for 

this profession, as the medications, therapies and technol-

ogies administered by the hands of nurses are developing 

at an incredibly rapid pace. It is every part of who you are, 

slowly learning to do all of these things. This is no small 

thing that you have signed up for – so thank you for rising 

to the challenge with such courage.  

You will rightfully continue to be very focused on your 

growth and progress. But the temptation and the danger 

for every nurse, as we look to master our skills, deepen 

our knowledge, and establish our footing as that steady, 

confident presence at the bedside… the temptation is to 

believe that growing into a strong, independent nurse is 

somehow subtly equated with becoming a bit superhu-

man, and leaving key parts of our humanity behind be-

cause we think they make us weak.  

But what I want you to take to heart is that your humanity 

will forever be the best and most vital thing you can give 

to your patients. Don’t despise your humanity – because it 

is the one thing that will keep your care patient-focused 

rather than task-focused; gracious rather than defensive; 

therapeutic rather than mechanical.  

When I speak of giving your hu-

manity, I’m not talking about 

compassion, because you all al-

ready know the importance of 

compassion. When I speak of giv-

ing your humanity as a gift to 

your patients, I’m talking about 

something more, perhaps some-

thing unexpected.  

I’m talking about Fear. You are human when you feel 

fear about being a brand new nurse; I know it’s scary. 

But this fear does not have to be what makes you a 

weak nurse; it can be what makes you a safe nurse – 

asking questions, asking for help, listening to your gut to 

advocate for your patient when something just doesn’t 

feel right. This fear is what keeps you focused on the 

well-being of your patients, rather than just trying to get 

through a list of tasks. It makes you safe, and this is a 

gift to your patients who are trusting you to make 

them safe. 

I’m talking about Vulnerability. You as a nurse, as a 

human, know what it’s like to feel out of control, to feel 

vulnerable. Carry this understanding of your own vul-

nerability, and let it make you gracious in your patient 

care rather than defensive, particularly when your pa-

tients and families are having a rough day because their 

world is spinning out of control. Give your own vulnera-

bility as a gift of empathy to them.  

I’m talking about Grief. What is grief if not a sign that 

it is always worth it to somebody that you and I would 

expend ourselves in the work we do to try and save a 

life, or help someone die a peaceful death? Grief is not 

our enemy but rather our motivator to come back and 

press on in our pursuit of excellence as nurses. So don’t 

despise it; learn from it and give even your grief as a 

gift of your humanity to your patients.  • 

From The Heart of Nursing Blog 

 

“I had the privilege of delivering the keynote speech to our hospital’s recent cohort of RN Residency New Graduates. 

One of the things I was most excited about was the opportunity to also briefly address the many friends and family 

members of these new nurses, as they probably rarely hear how they can support their beloved nurses from the start 

of this amazing but very challenging profession. The speech seemed well-received, so I am sharing it here in hopes it 

might encourage all nurses along the entire spectrum of experience. “ - Alina Sato 



Public Relations and Programs—Nurses Training 

Anybody been seen by a nurse lately? We all know how important nurses and nurs-
es training is and our program in general. It’s been around since 1955. It’s a bit 
more than just pin sales and of course there is a significant importance in our nurs-
ing scholarships. So at the Locale level we have programs with nurses in training 
and we of course award scholarships, raise funds with special events and attend 
graduations.  We have Directeurs at the Locale and Grand level – so the bottom 
line is that this is at the heart of what we do in La Societe—contributing to our 
overall purpose of service and charity. 

So how can we use pubic relations to support nurses training within the Forty and Eight? 

Let’s start with the application for a scholarship—here we obtain a ton of information about our nurse in training and 
hopefully a nice picture and details of why nursing is important to our applicant. If at this point all we do is vote and 
issue a check we are failing ourselves and the nurse. If you are a Locale or a Locale sponsoring a Grand function nurses 
should be invited and recognized whenever possible. New nurses should be introduced at promenades and recognized 
at any and all special events—that’s a good public relations beginning.  Issuing a press release on your new nurse and 
the issuance of a scholarship is an even better PR start.  

Public relations is the practice of managing the spread of information between an individual, an organization and com-
munity.  By doing these simple things, your nurse becomes a public relations ally in her nursing environment spreading 
the word about La Societe with the Forty and Eight gaining exposure. Your nurse almost automatically becomes your 
“goodwill” ambassador. 

Do you present your nurse in training an annual nurses training pin? Do you take your nurse in training to lunch once in 
a while to see how they are doing and see of any other help or assistance is needed? Do you present a Forty and Eight 
nurses training pin at graduation and attend it? This can be challenging—many graduations are limited in attendance—
but at a promenade if you have to. Consider a pin, a bouquet of flowers, a Forty and Eight “graduation” certificate of 
appreciation and completion. A Press release at graduation is almost a must! This is all public relations! 

Have you ever Goggled or checked the web on nursing associations in your area. In my area I did and we have ten in-
cluding one I’m now very interested in—the Texas Nursing Students’ Association (TNSA). They even have a local chap-
ter. Nursing associations are a great place to go and give a talk on La Societe, our history in nursing and scholarship 
opportunities.  This is called community public relations! Don’t let the shortfall of scholarship funds stop you—you be-
come an ambassador for nursing and La Societe and remember there should be funds available at your Grande and of 
course the Boland Nurses Training Trust Fund at Nationale. 

How many times have you told a service member at an airport or at a restaurant or even at the PX—”Thank you for our 
service!” We all do and it’s been told to us. Notice when you call the VA or go for an appointment, the last thing you 
hear is that thanks. So if you want to be an ambassador or what we called an ally of the nurses training program—we 
need to take that approach with nurses and thank them for their service—and sacrifice and dedication.   

If you are a Nurses Training Program Directeur, or just a Voyageur who cares about nursing, it would be great to have a 
business card to hand out to nurses you run into with a “thank you for your service” on it from the Forty and Eight and 
your name and contact information.  Now that’s super community public relations. Consider this form of thanks… 

“You have dedicated your life in the medical field and helping others. We are so very grateful for that choice.” 

“Thank you for going into sometimes unknown territory and risking your lives for our health.” 

“Much respect and gratefulness for what you do. Praying for God’s protection as you perform your selfless acts of love and 
caring.” 

So I’ve probably left out things you may have thought of—but public relations can help and assist in all programs—perhaps 
in nursing more than any other—that’s why it was picked first.  • 

L’Editeur Renny Keagle 

http://www.tnsa.org/


Newsletter Filler, Trivia or Just for Fun 

This month we’ll focus our trivia on military and veteran stuff… 

The U.S. Military is one of the largest providers of international aid and disaster relief. Ships called 

Marine Expeditionary Units patrol the oceans watching for signs of danger and can reach the 

shoreline of nearly any location on Earth within 48 hours. 

The Lewis and Clark Expedition that mapped out the west would not have happened without the 

U.S. Army. We may remember them only as explorers, but the members of the expedition were 

actually a small Army unit. 

The first time women were allowed to enlist in a non-nursing role was during WWI. The first women in the military 

worked in clerical roles and as Signal Corps operators. This allowed more men to take on combat roles. In 1948, Presi-

dent Harry Truman signed an anti-discrimination bill. This attempted to put an end to racial discrimination in the mili-

tary, but also discrimination against women joining the military. This bill allowed women to enlist in times of peace, 

rather than just war time. 

George Washington chose the Army's service dress colors in 1779. Though the Army has tried many color schemes 

over the years, in 2010 they went back to Washington's picks.  

"Rangers lead the way" was adopted as the Army Rangers slogan during an exchange on Omaha Beach during the Nor-

mandy Invasion. General Norman Cota said to Major Max Schneider, "If you're Rangers, lead the way!"  

Coca-Cola president Robert Woodruff said that any servicemen in World War II should be able to get a bottle of Coke 

for a nickel, anywhere in the world, so Coca-Cola created the Technical Observer program to make it happen. There 

were 148 Technical Observers, who supervised the shipment and operation of 64 bottling plants. Technical Observers 

had an Army officer's rank and pay, as well as uniforms with a special patch to identify them. They distributed more 

than 5 billion bottles of Coke to soldiers.  

There Are Currently About 500 Dogs in the Army. Military Working 

Dogs, or MWDs are trained in various methods of attack, detection, 

and patrol. The dogs can also specialize in narcotics or explosives 

detection. Dogs must undergo 16 hours of training every month, in 

addition to quarterly evaluations.  

"The Army's Always There" by Sam Stept was nearly the Army's offi-

cial song, but it sounded too much like "I've Got a Lovely Bunch of 

Coconuts," so it didn't make the cut. Finally, 181 years after its 

founding, the Army settled on "The Army Goes Rolling Along," a song 

set to the melody of an artillery tune, as its official song in 1956, 

making it the last branch of the Armed Forces to adopt a song.  

It Takes Hundreds of Pounds of Batteries to Power a Short Mission. For an infantry platoon of 30 men to carry out a 3-

day mission, they have to carry 400 pounds of batteries to supply power to all of their equipment.  

Were you a “sergeant”? The word sergeant is old, very old, and is a derived from the Medieval Latin root word servi-

entum meaning "servant, vassal, or soldier." At some point in the 13th century the word evolved into the Old French 

word sergent or serjant (word spellings in the medieval period were often interchangeable).  



Spotlight on 
Public  

Relations 

 

Press Release for a Graduating Nurse 

A basic—simple press release format for a graduating nurse easily modified for announcing a scholarship award. 

PRESS RELEASE 

CONTACT:  (Contact information of person responsible for press release— name, phone number, email) 

FOR IMMEDIATE RELEASE 

Forty and Eight Scholarship Recipient Graduates as Registered Nurse 

[City, State—Date] - The Forty and Eight, an Honor Societe of American Veterans, is pleased to announce 

the graduation of (Bold lettering—add name here). (Name) graduated (date) from (school) with a Bache-

lor of Science degree as a registered nurse (RN). (Or whatever degree and or certification was attained) 

Note: I would do this first paragraph in bold 

The Forty and Eight, a veterans organization in its 102nd year, has since 1941 honored nurses with nursing 

scholarship opportunities. The Forty and Eight supports both undergraduate and advanced nursing degrees 

in its National Nurses Training Program.  

Nurse (name) was one of (no. of students) graduating nurses from (name of school). Graduating (date, time 

location). Nurse (name) was a former student at (state name, usually a high school). (Was nurse active in any 

other clubs or activities while in school—add here). (Student last name) is the (Son/Daughter) of (Parent(s) names) 

and a (year of graduation) graduate of (name of high school).  

(Here you can, after talking to your graduating nurse or from the initial detailed application—include person-

al information, highlights of the graduation such as valedictorian, etc.)  (Where the nurse will be working or 

what are the nurses aspirations, i.e. pediatrics, emergency room care, senior care, etc. ) 

Voiture Locale (or Grand) of the Forty and Eight, has recently awarded a total of (          ) scholarships in sup-

port of the (county or state) need for nurses, supporting those in our community who wish to attain further 

education and degrees in the nursing field.  

The Forty and Eight is committed to charitable and patriotic aims.  Our purpose is to uphold and defend the 

Constitution of the United States, to promote the well-being of veterans, their widows, widowers and or-

phans, and to actively participate in selected charitable endeavors, which include programs that pro-

mote nurses training.  The Forty and Eight congratulates graduating nurse (name). 

Note: Does the nurse have a graduation picture?—send with the press release. 



POSTER OF THE MONTH 

 

 

“Nurses are there 

when the last breath 

is taken, and nurses 

are there when the 

first breath is taken. 

Although it is more  

enjoyable to celebrate 

the birth, it is just as 

important 

to comfort in death.” 

 

Bless our student nurses! 



P.A.L.S. APPLICATION—RENEWAL or NEW MEMBER 

Full Name ________________________________________________________________________ 

Address:  _________________________________________________________________________ 

City ____________________State_____ Zip___________  New Member                        Renewal                      

Email _______________________________________________________PUFL  $100.00 

Voiture Locale ___________________                                                   

Dues:  Mail only $17.00  

           Mail and Digital $17.00 

           Digital only $10.00 

PUFL down payment (minimum $25) 

 

Checks made out to P.A.L.S. 

Remit to: 

Renslar R. Keagle 

8714 Marble Drive 

El Paso, TX 79904-1710 

rennykeagle@gmail.com 

"Nurse: just another word to describe a person strong enough to tolerate anything 
and soft enough to understand anyone." - Medelita 

"When someone is going through a storm, your silent presence is more powerful 
than a million empty words." - Mahatma Ghandi 

"Too often we underestimate the power of a touch, a smile, a kind word, a listening 
ear, an honest compliment, or the smallest act of caring; all of which have the po-
tential to turn a life around." —Leo Buscaglia 

"Care for one...that's love. Care for hundreds...that's nursing."  - A nurse 

"When I think about all the patients and their loved ones I have worked with over 
the years, I know most of them don't remember me, nor I them. But I do know that 
I gave a little piece of myself to each of them, and they to me, and those threads 
make up the tapestry that is my career in nursing." —Donna Wilk Cardillo 

2023—2024 cards are now available!!!! 

Motivation—Inspiration of the Month—Nursing 



The Unremembered—Heroes we don’t hear about 

Bernard Francis Fisher was born in January 1927, in San Bernardino, California. He 

grew up in Clearfield, Utah, and enlisted in the U.S. Navy in February 1945. In 1947, 

Fisher transferred to the Idaho Air National Guard. He officially joined the U.S. Air 

Force on June 11, 1951, and finished his pilot training in April 1953. Fisher first de-

ployed to Japan as part of the Pacific Air Forces. He was then stationed at Air Force 

bases in Montana and Florida. With the United States entering the Vietnam War in 

1965, he requested to serve in Vietnam and was assigned to the 1st Air Commando 

Squadron stationed at Pleiku Air Base in South Vietnam. 

 

In March 1966, while flying an A-1E Skyraider for a routine mission over South Vietnam, Fisher received word that a 

nearby American special forces encampment at A Shau was under attack by a large North Vietnamese force. Fisher im-

mediately headed toward the encampment to assist. While he and other aircraft attacked the enemy from the air, one 

of the American aircraft was hit by enemy fire. The pilot of the downed aircraft was forced to crash land and it seemed 

inevitable that he would be captured by enemy forces. Fisher decided to help his fallen comrade and quickly landed his 

aircraft, even though the runway was damaged and surrounded by enemy troops. The fallen pilot was able to run to 

Fisher’s A-1E Skyraider and climb aboard, despite enemy fire peppering the aircraft. 

 

For his actions that saved the downed pilot, Fisher received a Medal of Honor, which was presented to him by Presi-

dent Lyndon Johnson at the White House in January 1967. His other medals include an Air Medal with 3 bronze oak 

leaf clusters, a Distinguished Flying Cross and an Air Force Commendation Medal. Fisher retired from the military in 

1974 with the rank of colonel. In August 2014, Fisher died. He was 87. He is buried at Idaho State Veterans Cemetery in 

Boise.—We honor his service.  

William Richard Charette was born in Ludington, Michigan, in March 1932. Shortly 

after his 19th birthday, he joined the Navy in 1951, serving as a hospital corpsman 

during the Korean War. 

On March 27, 1953, while guarding three hilltop outposts near Panmunjom, Cha-

rette’s unit was overrun by Chinese troops. The Marines launched a counterattack to 

retake one of the outposts, beginning a battle that would last the next 24 hours. Cha-

rette moved through a barrage of enemy mortar and small-arms fire to assist the 

members of his company. 

While tending to a stricken Marine, Charette saw a grenade land nearby and threw himself on top of his patient to 

shield him from the explosion. The blast knocked Charette unconscious. When he woke up, he was temporarily blinded 

by the blood flowing into his eyes. Ignoring his injuries, he moved to help the other wounded men, tearing off parts of 

his clothing to use as bandages. He also stood up in a trench and exposed himself to hostile fire to retrieve a Marine 

who had suffered a serious leg wound. For his actions, Charette was recommended for a Navy Cross, which was later 

upgraded to a Medal of Honor. 

****  After the war, Charette trained new corpsmen at the Naval Hospital Corps School. In 1958, as the only active-

duty Medal of Honor recipient in the Navy, he was given the honor of selecting the casket of an unnamed World War II 

soldier who would be buried at the Tomb of the Unknown Soldier at Arlington National Cemetery. 

In addition to the Medal of Honor, Charette was also a recipient of a Purple Heart, a National Defense Service Medal, a 

Korean Service Medal, and a United Nations Service Medal. He retired from the Navy with the rank of master chief hos-

pital corpsman in 1977, after 26 years of service. Charette died on March 18, 2012, at the age of 79. He is interred at 

Florida National Cemetery in Bushnell.—We honor his service. • 


