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MAKE CHECKS OUT TO P.A.L.S. 

Hard to publish a newsletter in May without 

mentioning Memorial Day and of course the 

Calvin Kain Ceremony. So, we’ve touched on 

it in this issue.  

Our Locale does the Calvin Kain at our May 

promenade, just two days this month before 

Memorial Day—but doing it is what’s im-

portant.  

On Memorial Day we will bring out our repli-

ca Tomb of the Unknown and this year read the names of each re-

turned MIA from Pearl Harbor and lost graves from battlegrounds all 

over the world this past year—laying a poppy on the tomb for each 

name read. 

A theme this month is “surveys”—something to consider. Check how 

they are addressed—we’ve even provided some sample questions to 

consider or get you thinking. 

Has Spring sprung? Not here, went straight from Winter to Summer. 

Blessings to all and safe travels.  - L’Editeur 

Vol. 37 No. 09  Supporting and Encouraging La Societe Public Relations for 37 Years   May 2022 

In this issue!! 

 P.A.L.S. Page 1—Newsletter Awards 

 More from P.A.L.S.—Blue Chevalier 

 The Clipboard—Snip-Its from the web 

 PR Editorial—”In the Navy” 

 Great Speeches—The 1st Memorial Day 
Speech at Arlington—1868  

 Article—”Maybe consider surveys?” 

 Newsletter Filler, Trivia or Just for Fun 

 Spotlight on PR—Sample Survey Questions 

 Poster of the Month 

 Back Page Motivation—Memorial Day 

 Digital only—Special tablets at National 
Cemeteries 

              P.A.L.S. since 1984—Past L’Editeurs 

               George Hartley 
               Don Collins 
               Paul Chevalier 

“The living owe it to those who  no longer can speak, 

to tell their story for them” 

Czeslaw Milosz 



P.A.L.S.  Page 1—NATIONAL PUBLIC RELATIONS AWARDS 2021—2022 

 

In order to assure that recipients of the PR Awards for 2022 are selected and submitted to the Awards Di-
recteur on time make sure that your nominations are received by me no later than July 1st, 2022. 

 

 Thomas W. Fay Award - Chef de Chemin de Fer - 1978 

Awarded to the Voiture Locale presenting the best publication for the fiscal year. 

 Award John Kilgus - Chef de Chemin de Fer - 1977 

Awarded to the Grande Voiture presenting the best publication for the fiscal year. 

 Arthur McDowell Award 

Awarded to the Grande Voiture presenting the best publications without advertising for the fiscal year. 

Award and Honorable Mention 

 John W. Emerson Award 

Awarded to the Voiture Locale presenting the best publication without advertising for the fiscal year. 

Award and Honorable Mention 

 La Verne Eccleston Award 

 Awarded to the Voiture Locale for excellence in promoting 40/8 Programs and fostering effective communica-
tion with the community during the year. Award and Honorable Mention 

 Robert Kaseman Award 

 Presented to the Grande Voiture for excellence in promoting 40/8 programs and fostering effective communi-
cation within the community during the year. Award and Honorable Mention 

 Don Collins Award 

 Presented to the Voiture Locale that submits the best entry showing utilization of the public media (TV, Radio, 
Newspapers, etc.) to promote the activities of the 40 & 8.  Award and Honorable Mention. 

 Directeurs Editeur Award  

 Presented to the Editeur of the Grand or Locale publication exhibiting the best combination of News, Humor, 
Creativity, and articles promoting the Programs and Traditions of La Société. 

 

A nomination from a Grand or Locale must be accompanied by a copy of the publication be-
ing nominated. 

 

    Bob "OB 1" Cearlock 

National Directeur, Public Relations 

      La Societe 40 et 8 
 



More from P.A.L.S.— “Roll Call” 

From the 1st issue of the Blue Chevalier Newsletter “Roll Call”… 

“Let me begin by thanking all of you for joining the Project.  We all know the importance of supporting our Law En-
forcement Organizations particularly when they are under constant attack and lacking support from their Government 
Officials. 

I encourage you all to become familiar with your Local Police from the Chief to your Patrol Officers.  Thank them for 
their service and let them know they are welcome and needed in you neighborhoods and that they have your support. 
Make sure that you nominate them for awards when you find something worthy and fitting the criteria. 

As this is the end of the first Quarter of the Charter year I am delighted and proud to report that we are now over 200 
strong and growing.  We have now earmarked a $2,000.00 contribution to the Law Officer of Year.” 

Bob Cearlock 

Project Manager 

The Blue Chevalier Program now has a PUFL . Initial membership includes the Blue Chevaliers lapel pin and your LIFE 
MEMBER card. PUFL is $65.00 which includes your PUFL Card and of course pin. 

If you are already a current member, send only the $50.00 as your initial membership dues are paid. When you send in 
your dues, if you wish an extra pin, include an extra $5.00. Initial dues are $15.00. 

Blue Chevalier shirts are also now available—become a member and check all of this out! 

 

 

 

I’ve been as busy as a beaver building a new dam. Texas is having one election right after the other, 
and as an Elections Judge my time has not been my own. I’m also the District Boys State Chair—so 
this is a crazy time. All that being said, we continue to march on. You should all be hearing soon from 
your Area Committee representative on reports—yes its that darn time of the year again. Good news 
is that your Public Relations report is really nothing more than taking a quick survey and sending it in. 

Click right here to check it out…  Petite2009 (sqspcdn.com)  A quick easy fillable .pdf. 

BTW, submissions for public relations newsletter awards must be NLT July 1st—submit directly to Directeur Cearlock 
or you area Committee member. We will figure out what category. 

Proud to say that my Locale, V-605, El Paso, Grande du Texas presented a Blue Chevalier Award to an El Paso Police 
Department Tactical Officer—Alan Blanco.  Our Locale has 11 Blue Chevalier members—come join us! 

L’Editeur Renny 

https://static1.1.sqspcdn.com/static/f/741376/28339470/1598283846417/POW-MIAConsolidatedReport2020b.pdf?token=Jy3VmEJNAy0JFWFOOL9pl%2FR1tN0%3DC:/Users/Renslar/Documents/Amazon%20Downloader%20Logs
https://static1.1.sqspcdn.com/static/f/741376/28339470/1598283846417/POW-MIAConsolidatedReport2020b.pdf?token=Jy3VmEJNAy0JFWFOOL9pl%2FR1tN0%3D


THE CLIPBOARD 

PR stuff 

from 

around 

the web 

 

PR snip-its from around the web… 

A new report from Morning Consult indicates Twitter users believe hate speech and misinfor-

mation will worsen if the platform goes private. More than one-third of poll respondents said 

they believed political debate, the spread of misinformation and hate speech would worsen if a 

social media company transitioned to being a private company instead of a public one. Howev-

er, 33% of respondents also said that “protection of free speech” would improve if a social me-

dia platform went private. 

Actor James Cromwell, known for his roles in “Succession” and “Green Mile,” was filmed this week at a 

Manhattan Starbucks protesting the company’s upcharges for dairy-free milks. He superglued his hand to 

a counter. Cromwell sat on the Starbucks counter wearing a “Free the Animals” T-shirt and read a state-

ment denouncing the surcharge for vegan milk alternatives.  

Howard Schultz, CEO of Starbucks, announced this week the company will implement a generous new benefits pro-

gram for all employees — except those who work at unionized stores. All employees, including union workers, will 

receive wage increases that were first announced last year. But Schultz has indicated that other benefits like expanded 

training, better sick leave accrual and upskilling programs will not be available to stores that have unionized. 

Recent polling finds that nearly a quarter of U.S. adult Twitter users include their jobs or occupations in their profiles, 

while 12% include hobbies or interests and 8% include family relationships. It’s important for PR pros to stay up to 

date not only on operational changes to social media sites, but larger trends in how people are using the platforms to 

interact with others and promote themselves. 

A new report from Gallup indicates that PR pros should be careful about promoting spending in their messaging, as 

many Americans say their financial situations have worsened in the last year. Just 46% of poll respondents rated their 

financial situations as “good” or “excellent,” down from 57% of U.S. adults last year. Sixteen percent of adults said 

their financial situation is “poor,” an increase of seven percentage points since 2021. 

Amazon will no longer give its employees paid time off for COVID-related absences, the compa-

ny announced this weekend. The Verge reports an Amazon internal memo indicates that the 

company will now offer five days’ worth of unpaid, excused leave. Amazon initially offered 14 

days of PTO at the start of the pandemic, but later shaved one week off this policy in line with 

the Center for Disease Control’s (CDC) updated guidance. The company now says workers with “confirmed” COVID-19 

cases can submit a request for paid time off per its “standard sick leave policy,” regardless of vaccination status. It will 

also stop giving workers excused time off when waiting for their COVID-19 test results, citing the wide availability of 

rapid tests.  • 

From all over the Internet and web 

SHOULD YOU TRUST WIKIPEDIA? 

Wikipedia is "the encyclopedia anyone can edit. Wikipedia is a key place to 
listen. 

The site is one of the 10 most popular in the world. For many subjects, it is the 
top hit on search engines. And other sites automatically pull information from 

Wikipedia. That means that when thinking about your organization from the per-
spective of the people you seek to reach, you cannot discount the importance of 
any Wikipedia page that references you--and you probably should keep a regular 
watch on what's on it. 

This something we are going to explore and determine whether this might be a 
good place to set up a Wiki page for your Locale or Grand.  



PR Editorial — “In the Navy” 

 
Driving and listening to satellite radio and the Village People came on with a 
song and video I always liked ”In the Navy”.  Some of my favorite parts of the 
lyrics… 

“In the Navy, Yes, you can sail the seven seas; In the Navy, Yes, you can put 
your mind at ease; In the Navy, Come on people, fall an' make a stand; In the 
Navy, Can't you see we need a hand—in the Navy.” 

“In the navy, Come on, protect the motherland; In the Navy, Come on and join 
your fellow man; In the Navy, Come on people and make a stand—in the Na-
vy.” 

I love this refrain… “They want you, they want you, they want you as a new recruit .” 

Halfway through the song I was singing along - yeah kind of crazy. But think about it? This song ended up supported by 
the U.S. Navy, filmed aboard the USS Reasoner and actually helped Navy recruitment.  Look at the lyrics again and  in 
terms of La Societe.  

Our membership is declining. Some locales make goal but lose members to Taps so there is no gain. Our membership 
is aging (as I am) so recruitment could be a road to salvation.   

Like the Navy and the military, we have goals for membership, but do we really know how to achieve them? Are we 
letting things happen, rather than making them happen? Bottom line – Not making goal is ok, but not trying to make 
goal is not.  Remember that caring and sincerity are key words in your search for new members. Look for new mem-
bers with a desire to serve. Like our awesome volunteer military—we need a great volunteer Forty and Eight.  

So, like them or not, the Village People’s Navy PR message resonated with many. Likewise,  our message needs to 
reach that large group of veterans who keep asking “What is the Forty and Eight.” Consider our long history with the 
American Legion, but today you can walk into an American Legion Post and not find anyone who knows who we are. 
Month after month we preach  many kinds of strategies to stop our decline.  No song or lyrics will get us there—but 
we need to find some motivation to energize us like the Village People did to millions on the dance floor.  

We are now counting weeks and days to the end of the membership year. Now is not the time to give up. It’s time to 
make our stand—In the Forty and Eight.  • 

 'In The Navy,' the legendary 1979 hit from disco queens The Village People, 

was shot aboard the very real Knox-class USS Reasoner (FF-1063) frigate.  

The infamous video, shot aboard the Reasoner 43 years ago this year, was origi-

nally intended as a recruiting video. With the popularity of The Village People's 

'Macho Man' and 'YMCA,' tying the post-Vietnam blue water force to one of the 

hottest acts in entertainment seemed like a no-brainer for Navy public affairs 

officials with the Commander Naval Surface Force, U.S. Pacific Fleet, who contacted Village People co-founder Henri 

Belolo about shooting a music video aboard a Navy vessel. The service even dubbed the band members honorary 

“members of the United States Navy, with all the rights and privileges, but none of the duties or obligations.”  

Not everyone was so comfortable. While senior Navy officials didn't seem totally aware of the Village People's appeal 

to primarily-gay disco audiences at the time, enlisted sailors certainly were, and there were “mixed emotions” about 

having the group aboard to perform the song. The aftermath of the music video is now the stuff of legend.  

Navy officials finally became aware of the group's LGBT innuendo after the New York Post ran a story blasting the ser-

vice for using taxpayer dollars to fund the music video. Someone apparently mentioned to SecNav that the Village Peo-

ple 'had a large gay following' and SecNav disavowed the whole thing. Obviously, they had to have clearance to get on 

base, to get to the ship, to get on board as well as permission from the ships Captain.  • 



Great Speeches—First Memorial Day Speech at Arlington National Cemetery 

I am oppressed with a sense of the impropriety of uttering 

words on this occasion. If silence is ever golden, it must be 

here, beside the graves of fifteen thousand men, whose 

lives were more significant than speech, and whose death 

was a poem, the music of which can never be sung. With 

words we make promises, plight faith, praise virtue. Prom-

ises may not be kept; plighted faith may be broken; and 

vaunted virtue be only the cunning mask of vice.  

We do not know one promise these men made, one 

pledge they gave, one word they spoke; but we do know 

they summed up and perfected, by one supreme act, the 

highest virtues of men and citizens. For love of country 

they accepted death, and thus resolved all doubts, and 

made immortal their patriotism and their virtue.  

For the noblest man that lives, there still remains a con-

flict. He must still withstand the assaults of time and for-

tune, must still be assailed with temptations, before which 

lofty natures have fallen; but with these the conflict end-

ed, the victory was won, when death stamped on them 

the great seal of heroic character, and closed a record 

which years can never blot.  

And now consider this silent assembly of the dead .  

If each grave had a voice to tell us what its silent tenant 

last saw and heard on earth, we might stand, with uncov-

ered heads, and hear the whole story of the war.  

We should hear that one perished when the first great 

drops of the crimson shower began to fall, when the dark-

ness of that first disaster at Manassas fell like an eclipse on 

the Nation; that another died of disease while wearily 

waiting for winter to end; that this one fell on the field, in 

sight of the spires of Richmond, little dreaming that the 

flag must be carried through three more years of blood 

before it should be planted in that citadel of treason; and 

that one fell when the tide of war had swept us back till 

the roar of rebel guns shook the dome of yonder Capitol, 

and re-echoed in the chambers of the Executive Mansion.  

We should hear mingled voices 

from the Rappahannock, the 

Rapidan, the Chickahominy, and 

the James; solemn voices from 

the Wilderness, and triumphant 

shouts from the Shenandoah, 

from Petersburg, and the Five 

Forks, mingled with the wild 

acclaim of victory and the sweet 

chorus of returning peace. The 

voices of these dead will forever 

fill the land like holy benedic-

tions.  

What other spot so fitting for their last resting place as 

this under the shadow of the Capitol saved by their val-

or? Here, where the grim edge of battle joined; here, 

where all the hope and fear and agony of their country 

centered; here let them rest, asleep on the Nation’s 

heart, entombed in the Nation’s love!  

Thousands of soldiers are to-day turning aside in the 

march of life to visit the silent encampments of dead 

comrades who once fought by their side. From many 

thousand homes, whose light was put out when a sol-

dier fell, there go forth to-day to join these solemn pro-

cessions loving kindred and friends, from whose heart 

the shadow of grief will never be lifted till the light of 

the eternal world dawns upon them.  

And here are children, little children, to whom the war 

left no father but the Father above. By the most sacred 

right, theirs is the chief place to-day. They come with 

garlands to crown their victor fathers. I will delay the 

coronation no longer.  • 

20th President of the United States—On July 2, 1881, Charles 

J. Guiteau, a disappointed and delusional office seeker, shot 

Garfield at the Baltimore and Potomac Railroad Station in 

Washington. The wound was not immediately fatal, but he 

died on September 19, 1881, from infections caused by his 

doctors, serving only six months as President. 

 

In the very first Memorial Day Speech at Arlington National Cemetery, known then as "Decoration Day," a crowd of 
5,000 gathered in 1868 to hear then Ohio Congressman and Civil War veteran  James A. Garfield deliver remarks in 
honor of the Civil War dead. Garfield noted the solemnity of the occasion by beginning, "I am oppressed with a sense 
of the impropriety of uttering words on this occasion," he added, "If silence is ever golden, it must be here beside the 
graves of fifteen thousand men, whose lives were more significant than speech, and whose death was a poem, the mu-
sic of which can never be sung. 

Civil war hero 

Major General 



Maybe consider surveys? 

This is something we rarely talk about here and I’ve been in La Societe 30 
years and do not recall ever taking or seeing a survey. La Societe is obvi-
ously doing great in many areas but struggling in others. It is taking a lot 
of strategy among all veterans organizations to thrive and survive.  

We must gain insight into what is going on within the Forty and Eight and 
the thoughts of our membership. Perhaps it is time to capture those 
thoughts and feedback to make accurate and timely decisions. Asking 
the right questions at the right time could be very important.  

First of all there are many varied types of survey questions like… 

Open ended questions—Open up a conversation with this question. These are good survey questions to get more 
meaningful answers from as people have the opportunity to give you more feedback through a text box. If you’re look-
ing for a yes/no answer—you’ll need to use a closed-end question.  

Closed end questions—Some questions just need a one-word answer. Like yes. Or no. You can use them for finding out 
some quick tit-bits of information. 

Rating questions—Send a rating question and find out how your survey-takers would rate something. It’s a super use-
ful question to ask, as you can gauge peoples’ opinions across the board.  

Likert scale questions—Likert scale questions are good survey questions for finding out what people think about cer-
tain things. Generally, they come in 5, 7, or 9-point scales and you’ve probably filled one out before. It’s one of the 
most popular and reliable ways of measuring perceptions, attitudes, and opinions. Likert scale survey questions are 
characterized by a wide range of answer options to choose from, usually ranging from one extreme (e.g. ‘strongly 
agree’) to another (e.g. ‘strongly disagree’).  

Demographic survey questions— Are a mix of different forms of questions. It’s up to you whether you want to use a 
dropdown here or an open-ended question with them. They all talk about things which can be seen as a bit touchy, so 
take heed.  

Checkbox questions—Checkbox questions are multiple choice-type questions that add the flexibility of being able to 
choose more than one option. Add as many answers as you want, and respondents can pick as many answers to the 
question as you allow them to. 

Survey vs. Questionnaire—A questionnaire is used to collect data from a list of questions. It’s not used to look for 
trends, behavior or a bigger picture. A survey is data collection through a set of questions for the purposes of  analysis.  
With a survey, you can dig deeper and find out peoples’ opinions and ideas. You can ask demographic survey ques-
tions, you can find out how engaged your members are.  

Your survey should be quick and easy, to maximize the chances your respondents will complete and submit all an-
swers. After all, do you remember quitting a survey simply because it was too tedious?  

How? By regular mail, via email, via social media are good ways. 

How many questions? Generally, you want to keep your surveys short and sweet—8-10 questions should be optimal. 
Certainly no more than 20. 

“The goal of writing a survey question is for every potential respondent to interpret it in the same way, be able to re-
spond accurately, and be willing to answer,” explains Tammy Duggan-Herd, PhD, a psychology researcher-turned-
marketer.  

I’m thinking that for a Locale, a survey is a great way to assess or gauge where your membership is on many issues. 
Date and times of promenades, questions pertaining to membership and programs.  Ex: What program are you most 
interested in obtaining a pin for? • 

This article was prepared from a variety of web and Internet sources 

 

 

 



Newsletter Filler, Trivia or Just for Fun 

A plastic bag from the grocery store takes between 500 and 1,000 years to degrade.  

Although hurricanes can cause terrible damage, they are an important part of Earth’s complicated weather system. 

Like giant fans, they take hot air from the tropics and move it toward the poles. They help balance temperatures and 

moisture around the Earth. Without hurricanes and other storms, vast areas of the planet would be too hot for animal 

and human life. 

The license plate of the Commandant of the Marine Corps reads “1775”  

The world’s largest CO2 emitter is China. China emits more CO2 than the U.S. 

and Canada combined, up by 171% since 2000. However, China has four times as 

many people as the United States, so the Chinese still burn far less fossil fuel on 

average than Americans. 

Over 200,000 trees each year are used to make disposable diapers in the U.S. alone. In addition, it takes 3.4 billion gal-

lons of fuel oil every year to make diapers.  

Malaria, which is caused by the parasitic protozoa plasmodium, is the deadliest disease of all time. No disease, includ-

ing the plague or smallpox, has killed more people. It has also killed more people than all wars, famines, and natural 

disasters combined.  

“Tossing a Dixie Cover under the Bridge” For many a short-timer, crossing under the Coronado Bridge (or any other 

bridge near home port) marks a moment of reflection. Should the sailor stay in or get out? Because sailors are often 

superstitious, many leave the decision up to the sea, tossing their cover into the deep. If it floats, the sea is asking 

them to stay. If it sinks, it’s time to move on. 

This is why deployed Marines don’t eat Charms candy.  Those who aren’t new to the service 

and have ever deployed with Marines probably saw the same scene at some point. Hungry 

Marines pour into their MREs and take out their favorite parts and toss the rest into the MRE 

box (a process known as ratf*cking).  

Let’s face it, some MRE parts are definitely better than others. No matter what an individual’s tastes were, one item 

was always discarded: the Charms candy.  

The reason for that was a mixture of superstition and because the younger guys knew someone would slap the candy 

out of their hands or out of their mouths for the cardinal sin of even opening the wrapper. The simplest answer is that 

Marines grow up in the Corps learning that Charms are just plain bad luck. Whether it was learned from saltier Ma-

rines or experienced firsthand, those things might as well be pure evil.  

Eating Charms is like begging for the world’s largest thunderstorm to rain down 

on you and your platoon – even in the desert. Or they might set off a roadside 

bomb. Some think you’ll get mortared just for opening an MRE with Charms in 

it – unless you bury it. The luck varied as much as the flavors did. As Sgt. Ken-

neth Wilson told Agence France-Presse just before the U.S.-led invasion of Iraq, 

a lemon-flavored Charm could cause a vehicle breakdown. The green ones were 

the ones that brought the rain. Raspberry meant certain death.  

Many Marines—kept the Lucky Charms (unopened) and gave them to the local kids. BTW, Charms are no longer in 

MRE’s because they kept getting thrown away. 

 



Spotlight on 
Public  

Relations 

 

Sample survey questions 

Why did you join the Forty and Eight? (Or what interests you most about us?) (Open ended) 

What benefit do you feel you get from membership in the Forty and Eight? (Open ended or  check the box) 

How often do you attend our Promenades?   

Considering the times you could not attend, what were the reasons? 

Are you satisfied with the day of the week and time for our monthly promenades?  Yes or No 

What is the best day of the week for you to attend promenades?  What is the best time? 

What prevents you from attending promenades? (Open ended) 

How satisfied are you with your membership within La Societe. (Scale of 1 to 10—rating question) 

Name one thing you feel our Locale is doing great? (Open ended) 

Name one thing the Locale could be doing better?  (Open ended) 

Do you have readily available a new member application and information on the Forty and Eight such as the brochure 
“What is the Forty and Eight”?  (Yes or No) 

What program(s) interests you the most? (Check the box—may answer more than one) 

How likely are you to recommend the Forty and Eight as a veterans organization to join? (Scale of 1 to 10) 

How do you prefer to hear from us? (Check all that apply) Ex: Digital newsletter, email, phone call, regular mail 

How likely are you to renew your membership? (Scare of 1 to 10)  If not a 10, why? 

On a scale of 1 to 10, how satisfied are with the conduct of our promenades? Anything we can do better? (Open end-
ed) 

What do you enjoy the most about your membership with your Locale. (Open ended) 

Are you interested in a program Directeur position. (Yes or No) Which one? (Check the box) 

On a scale of 1 (strongly disagree) to 5 (strongly agree), please rate your agreement on the following questions: 

 I am satisfied with my membership 

 I plan on keeping my membership in the forseeable future 

 In the future, I wish to be more involved 

 I feel my membership makes an impact on those things important to me 

All of the above are just sample questions I’ve quickly thought about for a possible survey.  They obviously can be 
mixed or matched and even combined depending on how the survey is put together.  If you do a newsletter, you could 
include one, two or maybe three questions each month or even the whole survey.  If you have the knowledge and ex-
pertise, you can create a fillable .pdf to make members fill out quick and easily. There are easy to follow instructions 
out there. 

You could just type out your survey, print, and give out at a promenade to be collected at the next.  Just something to 
think about and consider.  • 

  



POSTER OF THE MONTH 

Mindset 

is everything. 

 



P.A.L.S. APPLICATION—RENEWAL or NEW MEMBER 

Full Name ________________________________________________________________________ 

Address:  _________________________________________________________________________ 

City ____________________State_____ Zip___________  New Member                        Renewal                      

Email _______________________________________________________PUFL  $100.00 

Voiture Locale ___________________                                                   

Dues:  Mail only $17.00  

           Mail and Digital $17.00 

           Digital only $10.00 

PUFL down payment (minimum $25) 

 

Checks made out to P.A.L.S. 

Remit to: 

Renslar R. Keagle 

8714 Marble Drive 

El Paso, TX 79904-1710 

rennykeagle@gmail.com 

"No man is entitled to the blessings of freedom unless he be vigilant in its preser-
vation." – General Douglas MacArthur 

"Our flag does not fly because the wind moves it. It flies with the last breath of 
each soldier who died protecting it."– Unknown 

"It doesn't take a hero to order men into battle. It takes a hero to be one of those 
men who goes into battle." – Norman Schwarzkopf 

“America without her soldiers would be like God without His angels.” – Claudia 
Pemberton 

“I believe our flag is more than just cloth and ink. It is a universally recognized 
symbol that stands for liberty, and freedom. It is the history of our nation, and it’s 
marked by the blood of those who died defending it.” – John Thune 

"I have long believed that sacrifice is the pinnacle of patriotism." - John Riley 

2023 cards are now available!!!! 

Motivation—Inspiration of the Month—Memorial Day 



Gettysburg Address Tablets at National Cemeteries Honoring Abraham Lincoln 

More Unremembered next month… 

The National Cemetery Administration (NCA) is recognizing the historical im-

pact of President Abraham Lincoln, especially his initiation of the national 

cemetery system, by restoring and introducing some of his most beloved 

words to these facilities . 

In July 1862, legislation was enacted authorizing the president "to purchase 

cemetery grounds . . . to be used as a national cemetery." This was the origin 

of all national cemeteries, including 75 established by 1872. The next year, on 

November 19, 1863, Lincoln gave the famed speech at the dedication of 

"Soldier's National Cemetery" in Gettysburg, Pennsylvania. An invitation to 

Lincoln to make "a few appropriate remarks" was almost an afterthought, but 

his 2-minute speech was the best-remembered event of the day and well be-

yond—”The Gettysburg Address”. 

In just 272 words, Lincoln conveyed the importance of the proposition “all 

men are created equal” to America’s past, present and future. Thousands had 

gathered to dedicate the Soldiers’ National Cemetery.  Lincoln did not know 

that his brief but poignant words would become one of the most famous 

speeches in American history.  

The Gettysburg Address tablets were placed in national cemeteries in 1909 when the nation celebrated the centennial 

of Lincoln’s birth as an official observance. Efforts included designating Feb. 12 a national holiday and a memorial high-

way connecting Lincoln-related sites. Publishers printed colorful postcards. The Federal government issued the first 

penny featuring an historic figure and a 2-cent stamp.  

Congress also authorized the original Gettysburg Address tablets, 77, to place in the national cemeteries. They were 

produced and delivered in 1909—but not by Feb. 12. “The delay was almost entirely due to difficulty in determining 

the text of the Gettysburg Address,” according to the [Washington D.C.] Sunday Star (May 30).  Lincoln had produced 

five versions of the speech.  The government chose Memorial Day to announce it would use the Col. Alexander Bliss 

version, the only copy dated and signed by Lincoln, to become the “standard use of the Lincoln Gettysburg Ad-

dress.”  The large tablets (56 inches x 33 inches) became an essential feature in the national cemeteries.  

For the bicentennial of Lincoln’s birth in 2009, the federal government purchased 62 additional tablets.  At the same 

time, a damaged tablet at Los Angeles National Cemetery was removed and secured in the NCA History Collec-

tion.  Both original and replica tablets were produced through the U.S. Army Rock Island Arsenal in Illinois.  This NCA 

project assured that Lincoln’s words and the tablet remains a relevant part of the cemeteries as the system continues 

to grow.  

***** 

There are several slightly different versions of the address, some transcribed by reporters at the event itself and others 

copied by Lincoln afterwards for close friends. The standard text is 272 words and only ten sentences long. The great-

ness of the speech lies in the combination of its simple, elegant language and powerful, universal message. Nowhere in 

the text does the president mention any specifics – no reference to the Battle of Gettysburg or to individual heroes. 

Instead, he invokes timeless values like liberty and equality, explaining how they were the fundamental principles at 

stake in the conflict. He concluded majestically by vowing that the great sacrifices of the struggle would result in "a 

new birth of freedom."  • 

From the Library of Congress and the VA History Site 


