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Well, its disappointing but not surprising
Promenade Nationale 101 was cancelled—but
good news Ohio will get the chance to hold in
2023.
Hopefully those Grands and Locales with
newsletters can find some filler material in
this and future issues—it was done with that
in mind. You may not want to reprint an entire article but may
want to pulls tidbits and pieces.
My Locale struggling with school closures and our Americanism
flags programs—but we are working on a work-around to do remotely or a produced YouTube version—let you know. Programs
are the key to success!
I am impressed with this years group of program pins—awesome.
All cards, all years on hand—renew now!
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Take care, be safe in your travels.—L’Editeur
https://twitter.com/The_40and8

“You may see me struggle,
but you will never see me quit.”

(Ctrl-click)
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THE CLIPBOARD
PR stuff
from
around
the web

Walmart is releasing tickets for its drive-in
movie nights, which will take place at 160 of
its Walmart Supercenter parking lots across
the United States. Though tickets are free,
people must reserve them in advance through
the retail chain’s website. The effort is a creative way to offer consumers a family-friendly
activity while still adhering to COVID-19 guidelines, and can serve to boost the brand’s reputation as well as earn it kudos and headlines.

TWITTER IN TROUBLE…
Twitter is under investigation by the Federal Trade Commission, facing fines up to $250 million
for misusing users’ information to target ads. The New York Times reported:
Twitter encourages people to provide their phone numbers so that it can add a second step to
the login process, called two-factor authentication, which ensures that users receive a text
message before gaining access to their own account. But the phone numbers also ended up in
a system that allowed advertisers to tailor their ads to specific audiences, the company said. It
was unclear how many people were affected, Twitter said.
“When an advertiser uploaded their marketing list, we may have matched people on Twitter to their list based on the
email or phone number the Twitter account holder provided for safety and security purposes,” the company said in an
October blog post that disclosed the incident. “This was an error and we apologize.”
The investigation is another in a list of moves that have social media users growing more concerned over how their
data is being used and how private their information truly is.

Post partners with Dunkin’ on caffeinated cereal
If you’d like to eat your coffee rather than drink it, Post and Dunkin’ have a breakfast cereal for you:
Post Dunkin’ Caramel Macchiato cereal is brought to life with crunchy cereal
pieces and caramel-swirled marshmallows, creating the deliciously indulgent
taste of the layered iced coffee beverage. Post Dunkin’ Mocha Latte cereal
features a hint of chocolate and latte-swirled marshmallows in honor of its
namesake espresso. The new cereals contain very small amounts of caffeine,
roughly a 10th of a cup of coffee, so all can indulge in the rich coffee-forward
experience.
The partnership takes advantage of a current consumer trend, as Business
Insider reported that consumers in the United States are consuming more
cereal and oatmeal during COVID-19, with General Mills, Quaker Oats and
Frito-Lay brands all reporting an increase of sales from 6% to 23%.
L’Editeurs note: WOW! The perfect thing to get the kids up in the morning
and ready for schooling—be it at school or at home. Your kid gets caffeinated
for alertness, full of sugar for that energy high! Serve with a nice hot cup of
coffee with lots of milk and sugar for a great balanced breakfast. (Sarcasm!)

PR Editorial— The Rise and Fall of the Forty and Eight
Ha! The title got your attention didn’t it. I have a large movie library and I grew up loving
Roman type movies so I grabbed The Rise and Fall of the Roman Empire off the shelf.
Great movie of epic proportions. The Roman Empire lasted about 1000 years but it’s
downfall came quickly in it’s last 300.
There were a lot of reasons the Roman Empire collapsed, it’s reliance on slaves and
slave labor, economics, stretching itself too thin, poor leadership, etc., etc., etc. It wasn’t
hard while watching the movie for my mind to drift—are we in some kind of rise and fall
cycle with La Societe?
In the area of membership it’s not hard to see we are in a state of decline—just follow
the weekly numbers. If this downward momentum keeps up—we may eventually go the
way of the Romans. We must remember that membership relies on many things for sustainability—not just sending in a renewal or signing up a new member.
Maybe we should just look at membership as an indicator of other things like a lack of planning, poor community interaction, poor fundraising, little or no use of social media, inadequate recruiting, etc.
We all know of a Locale or two that failed due to the age of its membership and failure to get new members. But I’m
willing to bet a more important underlying reason is that those Locales had no vision, strategy or coherence. Any
group that has lost sight of its mission is more susceptible to failure. The old saying ‘to fail to plan is to plan to fail’ is so
very, very true.
Community interaction and fundraising go hand in hand. Your Locale or Grand can survive without money, but cannot
thrive without money. Seeking funds out of desperation will not work, but seeking funds actively promoting programs
will work. A good public relations program will open doors within your community to groups that are looking for ways
and means to support your programs. Community resources are out there, even in these trying times, but doors of
opportunity don’t open unless you knock.
What are some other things we can do…
Year after year are the same leaders at the top? We need to groom and mentor all members for those positions. Develop “Sous” positions for mentoring.
Prioritize fundraising and embody the characteristics that make a great fundraiser.
Build a strong network of communication within your Grand. In public relations it’s called “networking”.
Every Grand and Locale needs a newsletter—nothing fancy required, black and white ok, digitizing and emailing has no
cost. The Public Relations Manual is a great place to start getting ideas and asking PR committee members for help.
It’s been said… “The emergence of the Internet and subsequent online innovations (social media) that have changed
the world in many ways has made strikingly obvious a truth that is actually timeless. If you do not innovate, you will
disappear. If there is no adjustment of creative content, communications, or methods for new times and trends you
will miss opportunities, and be judged as antiquated (and perhaps irrelevant).”
So now a new title for above—”The Rise of the Forty and Eight” —L’Editeur

“It’s ok if you fall down and lose your spark.
Just make sure that when you get back up…
You rise as the whole damn fire.”
- Collette Werden

Keys to simple, succinct and clear communication...
When it comes to writing, there’s beauty in the basics. Communication is about conveying information in
a clear, compelling manner, which is why short and sweet almost always wins the day.
Get to know your audience.
Who cares if you think something’s interesting or compelling? Our communication efforts live or die by whether our
reader-audience finds it engaging or somehow useful. So, it’s crucial to understand what your target audiences want
to hear (or don’t). This also applies to newsletters. What is important and essential? Filler and fluff is ok, but does it
relate?
Keep your content brief.


Keep paragraphs under five lines.



Shoot for shorter sentences (under 25 words).



Use words with fewer than four syllables.



Cover one idea per paragraph.



Write in active voice.



Put your key points in the first and last line or paragraph.



Use headings, subheadings and bulleted/numbered lists to break up chunks of text. (Doing helps readers recall
information better.)

Replace jargon with clarity. Jargon makes your reader feel stupid. Unless they’re an insider, they can’t figure out
your meaning. You may think jargon makes you sound sophisticated. Or you’re hiding the fact that you don’t actually
understand what you’re saying.
Use “I,” “we,” and “you.” Taken together, these pronouns create a relationship between the writer (“I”), his organization (“we”), and the reader (“you.”)
How to fix it—Imagine the reader. Then rewrite using the word “you.” For example, rewrite the Fenway Park rule “No
bag or item larger than 16″x16″x8″ will be permitted inside the Park,” as “Security staff won’t let you in the park if
your bag is too big.”
Move key insights up. You only have a few sentences to get the reader’s attention. If you boldly state your key point
at or near the top, they’ll stick around to see if you can prove it.
How to fix it—Force yourself to start with a bold statement. If you just can’t get in this habit, write whatever you need
to warm up to stating your thesis, then delete the warmup. Once you’ve finished the piece and realize what
you really meant to say, rewrite the bold statement. Each time you rewrite, rewrite the opener.
Cite examples. Text without examples is dull and not credible. Text with examples comes alive.
Examples come from research, which is work. They make you pause and think as you’re writing, which slows you
down but it’s worth it. For a piece of any length, plan to spend half the writing time doing research first. If you can’t
get an actual example, use a hypothetical. If possible, cite a person who did something, not just a company. •
From a variety of web sources

The U.S. Army Medical Service Corps
The Army Medical Department of the U.S. Army
(AMEDD),
formerly
the Army Medical Service (AMS), encompasses the
Army's six medical Special
Branches (or "Corps"). It was
established as the "Army Hospital" in July 1775 to coordinate the medical care required by the Continental
Army during the Revolutionary War. The AMEDD is led
by the Surgeon General of the U.S. Army, a lieutenant
general.
Both the AMEDD and the Army Medical Corps trace
their origins back to 27 July 1775, when
the Continental Congress established the "Army Hospital", which was at that time overseen by the "Director
General and Chief Physician". Congress provided an
Army medical organization only in times of war or
emergency until 1818, at which point it created a permanent "Medical Department". The Army Nurse Corps
originated in 1901, the Dental Corps began in 1911, the
Veterinary Corps in 1916; the Medical Service Corps
emerged in 1917; and the Army Medical Specialist
Corps came into existence in 1947.
The Army Organization Act of 1950 renamed the Medical Department the "Army Medical Service," and on 4
June 1968, the Army Medical Service was renamed the
Army Medical Department.
The Army Nurse Corps became a permanent corps of
the Medical Department under the Army Reorganization Act (31 Stat. 753) passed by Congress on 2 February 1901. Its motto is "EMBRACE THE PAST – ENGAGE
THE PRESENT – ENVISION THE FUTURE" and its mission
statement declares "All actions and tasks must lead
and work toward promoting the wellness of Warriors
and their families, supporting the delivery of Warrior
and family healthcare, and all those entrusted to our
care and ultimately, positioning the Army Nurse Corps
as a force multiplier for the future of military medicine."

Medical service in the military was very unorganized during
the Revolutionary War. There was no centrally managed
system in the military until 1812 and prior to this time medical services were managed by the regiments. During the
Civil war women were sponsored through volunteer agencies or by the United States Sanitary Commission, normally
working in union hospitals.

The first superintendent or woman nurse appointed at the
start of the Civil War was Dorothea Dix. She was responsible
for organizing nurses in the military prior to the Army Nurse
Corps. Dr. Mary Edwards Walker was the first female surgeon in the Corps and Adah Belle Thoms and Anna Caroline
Maxwell were important to forming the Nurse Corps.
The first Army Nurse corps was formed in 1901 and supported nurses in the Army and Navy during World War I and
World War II. By 1941 there were 700 nurses in the navy
corps and 1000 in the army corps. During the Korean and
Vietnam War, more than 36,000 nurses were in the nurse
corps.
Care of the injured soldier is as old as war. And war is as old
as history. Perhaps older. People were fighting and hurting
one another back into the old stone age, long before organized societies and armies.
Today’s military medicine is an amalgam of trauma care,
infectious disease treatment, preventive medicine, and public health. All of these are important. •
Next month the Transportation Corp

Quotes from Great Military Speeches
QUEEN ELIZABETH I supporting her military against the
Spanish Armada, July 1588

GENERAL GEORGE S. PATTON exhorting the Third Army, Spring 1944

"I am amongst you at this time, not as for my recreation or
sport, but being resolved, in the midst and heat of the
battle, to live or die amongst you all; to lay down, for my
God, and for my kingdom, and for my people, my honor
and my blood."

"I don't want to get any messages
saying, 'I am holding my position.'
We are not holding a goddamned
thing. Let the Germans do that. We
are advancing constantly and we
are not interested in holding onto
anything, except the enemy's balls.
We are going to twist his balls and
kick the living shit out of him all of
the time. Our basic plan of operation is to advance and
to keep on advancing regardless of whether we have to
go over, under, or through the enemy."

GENERAL NAPOLEON BONAPARTE firing up his forces before the Battle of Marengo in Italy, June 14, 1800
"Shall we allow our audacious enemies to violate with impunity the territory of the Republic? Will you permit the
army to escape which has carried terror into your families? You will not. March, then, to meet him. Tear from his
brows the laurels he has won. Teach the world that a malediction attends those that violate the territory of the
Great People. The result of our efforts will be unclouded
glory, and a durable peace."
PRESIDENT ABRAHAM LINCOLN speaking to the 166th
Ohio Regiment, August 22, 1864
"For the service you have done in this great struggle in
which we are engaged I present you sincere thanks for
myself and the country. I almost always feel inclined,
when I happen to say anything to soldiers, to impress upon them in a few brief remarks the importance of success
in this contest. It is not merely for today, but for all time to
come that we should perpetuate for our children's children this great and free government, which we have enjoyed all our lives. I beg you to remember this, not merely
for my sake, but for yours . . . The nation is worth fighting
for, to secure such an inestimable jewel."
GENERAL SIR BERNARD MONTGOMERY speaking to his
demoralized troops before defeating Rommel's Afrika
Corps, August 13, 1942
"Here we will stand and fight; there
will be no further withdrawal. I have
ordered that all plans and instructions
dealing with further withdrawal are to
be burned, and at once. We will stand
and fight here. If we can't stay here
alive, then let us stay here dead."

Other great military speech quotes…
"If a man hasn’t discovered something that he will die
for, he isn’t fit to live." – Martin Luther King, Jr.
"The truth is that you always know the right thing to do.
The tough part is doing it." – General Norman Schwarzkopf, U.S. Army
"The true soldier fights not because he hates what is in
front of him, but because he loves what is behind him."
– G.K. Chesterton (This phrase has a deep stirring meaning behind it, as every soldier fights for the idea, or the
land, or the love he or she has left behind. People go
against their enemies simply because they need to protect something they would never want to lose: their
land, their homes, or the people they cherish.)
"The most important thing I learned
is that soldiers watch what their
leaders do. You can give them classes and lecture them forever, but it
is your personal example they will
follow." – General Colin Powell
(Being an example in everything is
really important for a good military
leader. However, it is not only about being always smart
and sharp; it is also about being wise, courageous and
merciful. It may be necessary to make tough emotional
decisions in the heat of a battle, and a true leader should
give all the soldiers this spiritual example, too.)

Newsletter Filler, Trivia or Just for Fun

In 1859, American entrepreneur Edwin L. Drake completed the very first well to drill specifically for oil. The well was
located in northern Pennsylvania. Since 1975, it has been the policy of the United States to maintain an oil reserve.
Today there are four active reserve sites with the combined capacity to store 727 million barrels, making America the
owner of the largest stockpile of emergency oil in the world.
More one-liners…
There are no seagulls in Hawaii.
The seagulls in the Alfred Hitchcock movie "The Birds" (1963) were fed a mixture of wheat
and whisky so they would stand around and not fly too much.
The bird on the Twitter logo is named "Larry." He was named after the basketball player Larry Bird, who
played for the Boston Celtics.
When humans take a breath, they replace only 15% of the air in their lungs with fresh air.
When dolphins take a breath, they replace 90% of the air in their lungs with fresh air.
Gossip and complaining make up approximately 80% of most people's conversations.
There is a Statue of Liberty in Paris that faces the Statue of Liberty in America, showing friendship between the two
countries.
The difference between jelly and jam is that jelly is made with fruit juice, and jam is made with mashed fruit .

Due to Covid-19 lockdowns, deodorant sales declined, and ice cream sales soared .

Spotlight on
Public
Relations
Some Grammar Stuff - Hyphens and Dashes!
A hyphen joins two or more words together while a dash separates words into parenthetical statements. The two are
sometimes confused because they look so similar, but their usage is different. Hyphens are not separated by spaces,
while a dash has a space on either side.
Some compound words, such as self-restraint are hyphenated. Numbers between twenty-one and ninety-nine should
also be hyphenated when they’re spelled out . Hyphenated words tend to become closed compounds (single words
with no hyphens) over time. Email instead of e-mail, for example, is increasingly common.
You should also use a hyphen with a compound modifier before a noun. A compound modifier (also called a phrasal
adjective) is made up of two or more words that must be understood as a unit. For example, “a big, bright hotel” does
not contain a compound modifier because big and bright don’t form a unit of meaning. But “a dog-friendly hotel” does
contain a compound modifier; unless you understand “dog-friendly” as a unit of meaning, the phrase doesn’t make
sense. The hyphen shows the reader that the words should be taken together as a descriptor for the noun …

a dog-friendly hotel
closed-door meetings
a book-loving student
an expensive, flower-filled vase (this means that the vase is expensive)
an expensive-flower-filled vase (this means that the vase is filled with expensive flowers)
But, remember, a compound modifier only needs a hyphen when it comes before a noun. If it comes after the noun,
leave the hyphen out. Ex: the hotel is dog friendly
What’s an Em Dash… (L’Editeurs note—I use these a lot!)
You can use a pair of em dashes to draw special attention to parenthetical information:

The new nurse—who was wearing the same purple scrubs as the old nurse—entered the room with a tray of Jell-O.
You can use a single em dash like a colon to add explanatory or amplifying information, especially when the information is surprising:
I opened the door and there she stood—my long lost sister.
Em dashes can also signal a sudden interruption, particularly in dialogue:
“Wait! I forgot to tell you—” The door slammed shut between us and I missed whatever she was trying to say.
Whether or not you use spaces around your em dashes (word—word or word — word) is a matter of style. Whichever
style you choose, use it consistently throughout your document. •
From: https://www.grammarly.com/blog/hyphens-and-dashes/

POSTER OF THE MONTH

"Coming together is a beginning,
staying together is progress,
and working together is success."
– Henry Ford

L’Editeur/Secretary “Flashes”
Sadly, Nationale 101 got cancelled for obvious reasons. I was planning
on a trip to Cincy to see my 94 year old mother on her birthday and
fit in the convention. She is in lockdown and I would have to quarantine for 14 days so nothing worked out.
All that being said, there will be no P.A.L.S. table to visit, chat and pay
dues. So if you will, just drop them into an envelope and get my way
when you can. Everyone is safe to the first of the year when we start
dropping those in arrears. But take the time now to get your dues in
when you renew for everything else. The 2021, 2022 cards are done, I
even had to make a set up for 2023.

We will soon announce the 2020 Newsletter awards when the winners and honorable mentions have been determined—good luck!
Stay safe, be well, God Bless the USA! - L’Editeur Renny
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