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MAKE CHECKS OUT TO P.A.L.S. 

Wow, almost the end of the year… I’m hear-

ing from members of snow in some places 

already—so be safe out there— I know many 

still have to travel.  Another kitchen sink is-

sue, a little of everything, but the Bulletin is 

designed that way.  Hope you find something 

of value in this one. 

As I travel around town and in various venues, I am seeing a lot of mis-

takes with the U.S. and other flag placement—especially in regards to 

the POW/MIA Flag, which has a federal status. If you get the digital is-

sue, it’s addressed. In the Veterans Day parade, still a lot of misplace-

ments, especially on vehicles—found it’s best not to argue with people. 

The Flag Code is not that expensive—will start taking copies with me. 

Switching from great speeches to letters of historical significance and 

thinking of some other minor changes—we’ll see. 

Everyone take care—enjoy your holidays—Happy Thanksgiving!!!! 
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"The way to get started is to quit talking and begin doing."  
Walt Disney 

https://twitter.com/The_40and8


Podium Pointers 

Since I have been back from Nationale, I have had the opportunity to do some public speaking.  In 

September, I gave an address on the U.S. Constitution to the Sons and Daughters of the American 

Revolution and recently a Veterans Day address to the veteran employees of a national corporation 

with over 2000 employees locally. It seems I’m always in front of some group discussing something, 

but every time, I always open about our organization, history and programs. I’ve learned a lot—

from others, from reading and listening to other speakers, here’s what I’ve learned. 

Get Organized: Ask yourself questions! What’s the goal of the talk? Can I take the audience from here to there? What 

might block their understanding or acceptance? Will my talk meet the expectations of what has been asked of me? 

Practice:  I usually write first, but then you just can’t get up in front of a group and “read”. You must speak conversa-

tionally, that means reading aloud and practicing over and over again. One reason to practice out loud is to get yourself 

to slow down, mark your pauses to look at the group and lastly—time your speech.  My suggestion is 8—10 minutes is 

perfect. 

Don’t hide behind the podium: I can’t memorize a whole address, I’ve got it written out, usually in a large font, bold, 

highlighted and marked to help me emphasize what I need. But you can’t carry a notebook or your speech around, so a 

lectern does offer some protection between you and the crowd if you feel better behind it. But, it’s not a planting pot. 

If you remain there, you have got to be engaging visually with your audience, looking around, making eye contact. That 

is why planned pauses are good. When I have to turn a page—and it only takes a second or two to do that—that is 

when I look at my group as I do it. I don’t use a podium or lectern any more for Flags for First Graders, I use a note card 

so I can get in front of the kids and walk around. 

Slow down:  Forget warp speed and trying to finish so you can sit down and escape. You are there for a reason.  I ’ll 

repeat again, plan some pauses, elements of your talk to highlight and emphasize.  Don’t discount the value of a pause. 

Make it personal: Up front or at the end, thank by name. Someone invited you, thank them. If dignitaries are pre-

sent, acknowledge by name.  At my last speech, the corporate CEO was there. 

Illustrate your point with examples:  My last two talks were successes because I limited the use of statistics, facts 

and figures. I instead found some interesting, real-life stories to lodge in peoples memories after I left.  

Watch the sales pitch:  If you are there to talk about the Forty and Eight, go for it. But if you are their to talk on an-

other subject, that is where your focus needs to be. I usually  take a short paragraph to explain in simple the terms 

what and who La Societe is and mention a couple of programs. Then a simple “I’m available later if anyone would like 

more information or printed material on our organization”.  BTW, provide your hosts with background on the Forty and 

Eight before you speak—it will make them more comfortable and easier for them to acknowledge you. 

Watch your dress:  It doesn't hurt to ask how everyone will be dressed at the event. My opinion is to dress according to 

your audience.  

Circulate prior to your speech:  I always try to arrive a little early to circulate around, introduce myself, learn who is 

who. Don’t anchor yourself to a table or chair while everyone is coming in. In the long term, this will make you seem 

friendlier and actually make your address to the group easier. 

BTW!!! A lectern is the slant-topped high desk that you as the speaker stand behind and use when reading your presen-

tation notes. It can be placed in the middle of the stage or off to one side. To remember lectern, think lecture. A podium 

is a raised platform on which a speaker stands during a presentation. • 



THE CLIPBOARD 

PR stuff 

from 

around 

the web 

 

 

The PR business prides itself on understanding society’s subgroups, whether Gen Zers versus millennials and Baby 

Boomers or Middle America instead of the East and West coasts.  

But do marketers really know how to talk to veterans?  

"It’s one very large group," says Raymond Crosby, president of Crosby Marketing Communications. "There are 22 mil-

lion vets in the U.S., some 2.1 military personnel, both active duty and reserves, and there are 6.2 million military fami-

ly members. It’s a combined market of almost 27 million people here in the U.S. alone." 

It's easy for brands to misread this group, largely because many Americans have little to no connection to veterans or 

the military, experts say.  

According to Frederick Wellman, founder of veteran-focused PR shop ScoutComms and a vet himself, there is a signifi-

cant disconnect between civilians and America’s military.  

"Part of the challenge, and the reason why my business exists, is the civilian-military divide," Wellman says. "Fewer 

and fewer people know people who serve. I’m a late Gen Xer, and growing up, everybody I knew had a vet in their 

family or several of them."  

Wellman adds that when he launched the firm nine years ago, there were 22.4 million U.S. veterans. That number has 

dropped to 18.9 million. "We’re at a time in America where after 18 years of war, many civilians don’t know much 

about who we are." 

When World War II ended, almost 10% of the country consisted of active duty service members, according to an arti-

cle on the divide in The Atlantic. Yet today, more Americans live on farms than are in active duty or in the reserves.  

The Defense Department acknowledges the problem. Acting Under Secretary of Defense for Personnel and Readiness 

Anthony Kurta said this year that the civilian perception of the military is often "characterized by misperceptions, a 

lack of knowledge and an inability to identify with those who serve." 

That unfamiliarity means it’s easy for people who don't know the military to make mistakes. For instance, the termi-

nology of rank, seemingly obscure job descriptions and even differences between the service branches can cause con-

fusion for civilians.  

"It’s a very unique and different audience," says Crosby, whose firm has worked in the space for more than 10 years. 

"People can look from a distance but the understanding of it takes a lot; everything from the actual role of the military 

to how it works to confluence of all the different service branches. Then there are all the different family connections. 

It’s a complex ecosystem." 

"A lot of civilians who work with military lack that cultural competency about what the ranks are and even the differ-

ences between the services," she says. "I’ve even met people who thought officers and enlisted people were the 

same."  •  From www.prweek.com, by Thomas Moore 

 

Do brands really know how to talk to veterans? 

Fewer Americans have a real con-

nection with the military and the 

disconnect shows in marketing 

missteps. 



PR Editorial— “Do Ask, Do Tell” 

 
Remember “don’t ask, don’t tell”? "Don't ask, don't tell" (DADT) was the official United States 
policy on military service by gays, bisexuals, and lesbians, instituted by the Clinton Administra-
tion. I recall this as a landmark decision, supported by many, not all, at the Pentagon as a way 
of dealing with this issue within the military.  I hear DADT in conversations all the time refer-
ring to other things and the expression has worked itself into other areas other than just a 
military connotation. 

Now, it’s a phrase often used when you've done something wrong or something that can land you in deep trouble. 

The only reason I’m even mentioning DADT is because its opposite meaning, “do ask, do tell”, I feel is very important 
for us in La Societe. There are two areas of importance in “do ask and do tell”.  

Lets start with “do ask”. When I became a member of La Societe about 30 years ago, it was primarily an invitation only 
organization. Some still adhere to that, but in all honesty, why wouldn’t we take anyone interested in joining us.  So 
what do we ask? We ask veterans if they have heard about the Forty and Eight, are they a member of a veterans organ-
ization—it all starts with a simple asking.  

I hear from many veterans that they already belong to other groups and they don’t have time for another member-
ship—understand that and hear it all the time. But we have new members that took a chance on us and after a wreck 
and a few promenade tell us we are unlike any group they belong to, we made them feel like they are part of a family 
and they know they can count on us. That is park of the message we should be telling. I try to leave something in the 
hand of every person I talk to about La Societe. Either my business card with my title, contact information with a 40 & 8 
logo or a “What is the Forty and Eight” brochure. Inside each brochure I print and stick a short form application with 
my part already filled out. 

So, “do ask” every veteran you come across if they have heard of the Forty and Eight—then comes the “telling”... 

So the telling is a little more complicated—for now we must go beyond just membership and into a little public rela-
tions. Telling goes beyond our own membership recruitment and retention. Telling also means getting our message out 
to other groups and our community. This is done via newsletters, press releases, flyers, sell and fact sheets and maybe 
just word of mouth. I have spoken to Rotary, Kiwanis, Daughter and Sons of the American Revolution and when I can,  
ask if they have a newsletter and may I get on their mailing list—and I make sure they get a copy of ours.  Fund raising 
becomes a lot easier when people are following you and your programs. 

Now… let’s say someone says to you—”do tell”. In this context and setting, do tell means please tell me; I want to 
know; please tell me what you know (per the new Urban dictionary). 

So in this months message, we’ve come a long way from the traditional “don’t ask, don’t tell—to “do ask, do tell” and 
away from traditional meanings. As Voyageurs Militaire, we need to accept this as a new mantra, perhaps even a call-
ing. Just consider the consequences if we DON’T ask or DON’T tell.—L’Editeur  • 

 

“Jesus said it all when He told us to pray: 'Give us this day our daily bread.' That bread is not only material, it is spiritu-

al; in asking for it, we ask for a sufficiency of strength, courage, hope and light. Enough courage for the step ahead--not 

for the further miles. Enough strength for the immediate task or ordeal. Enough material gain to enable us to meet our 

daily obligations. Enough light to see the path--right before our feet.”  - Faith Baldwin, Many Windows, Seasons of the 

Heart 

“Having a positive mental attitude is asking how something can be done rather than saying it can't be done.” —Bo Ben-

nett 

“Asking the right questions takes as much skill as giving the right answers.”—Robert Half 

“If we keep asking the wrong questions, we are just going to get better wrong answers. The solution to lack of commu-

nity isn't to give up on the community.” —Erwin McManus 



Special Observances in December 

Month: 

Bingo Month 

Write a Friend Month 

December 3—Advent: 

Advent is a holy season in the Christian calendar. It is 
the beginning of the liturgical calendar. It is a very spe-
cial time, as Christians wait and prepare for the coming 
of the Lord, Jesus whose birth we celebrate on Christ-
mas. While Santa Claus' arrival is a big big event, we 
must remember Jesus' birth on earth is much bigger, 
and the real cause for Christmas. 

In the early days of the church, Advent was a time of 
prayer and confession. Today, Advent is more a time of 
preparation and expectation of the coming of the Lord. 

The Advent Wreath is an important symbol of Advent of 
the season. It usually sits on the dinner table and is a 
constant reminder of the holy season. The wreath is of 
German origin and consists for an evergreen wreath, 
and four Advent candles. Three candles are purple and 
one is pink. 

There are four candles, three purple and one 
pink.  They represent the four weeks of preparation. As 
another candle is lit each week, we are reminded 
of  the growing light of Christ's presence. The meaning 
of the candles is as follows: 

First Purple candle: represents hope. 

Second Purple Candle: stands for love. 

Third, pink candle: represents joy. 

Fourth purple candle: is a symbol of peace. 

December 5th—Repeal Day 

It commemorates the repeal 
of the 18th Amend-
ment.  Once more, Americans 
were free to buy, sell, and 
consume alcoholic beverages. 

In the early 1900's, many of the good people of America 
believed that alcohol was the root cause of many social 
ills in the country. Prohibition on a national scale, was 
promoted in part by the American Christian Women's 
Temperance Union. This movement grew in popularity. 
Ultimately, the United States Congress passed the 18th 
amendment on January 16, 1919. The 16th Amendment 
prohibited the manufacture, transportation, sale and 
consumption of alcohol.   

 

The ban on alcohol did little to improve the social condi-
tions of the country, or to reduce crime. Rather, crime 
increased as racketeers got into the business of making 
and selling alcohol.  The popularity of the 18th Amend-
ment waned. More and more people and groups sought 
it's repeal.   

Congress passed the 21st Amendment, effectively repeal-
ing the 18th Amendment. On December 5, 1933, the State 
of Utah voted it's approval of the 21st Amendment, 
achieving the 3/4 of states need to approve this amend-
ment. Thus on this day, the 18th Amendment was formal-
ly repealed. 

December 7th—Pearl Harbor Day: 

Pearl Harbor Day, commemorates the Japanese attack on 
the U.S. Naval base at Pearl Harbor. The attack began at 
dawn December 7, 1941. It crippled the U.S. Pacific Fleet, 
and caused the U.S. to enter World War II. 

During the attack at Pearl Harbor, over 2,400 American 
serviceman and 68 civilians were killed. Five of the eight 
battleships at Pearl Harbor were sunk or sinking, and vir-
tually all ships were damaged. 

On Pearl Harbor Remembrance Day, U.S. flags are to be 
flown at half staff. 

December 15th—Bill of Rights Day 

On March 4, 1789, the Constitution of the United States of 
America was ratified by the (former)13 colonies, and went 
into effect. States and individuals were concerned that the 
Constitution did not properly cover and protect a number 
of rights of individuals. The Constitution was signed by the 
original 13 states with the requirement, or understanding, 
that a Bill of Rights would be created, amending the new 
U.S. Constitution. 

On September 25, 1789, the First Congress of the United 
States proposed to the state legislatures 12 amendments 
to the Constitution. 10 of these amendments were added 
to the Constitution on December 15, 1791. 

December 24—Egg Nog Day 

Egg Nog is a seasonal holiday 
drink. It appears just before 
Thanksgiving, and is enjoyed by 
many at the Thanksgiving meal. 
Consumption then takes a break 
until the December holidays are 
in full swing.  Consumption of 
egg nog peaks on Christmas Eve. 
By the New Year, it is no longer available in stores. If you 
want eggnog after New Year's you will likely have to make 
it yourself.  • 

 



Mostly Forgotten—Someone to Remember… In his own words... 

“I had fought through the World War and got a couple of wounds. At a place called Vaux I caught 

some shell fire and in the St. Mihiel drive some machine gun slugs. On Nov. 11, 1918, we crossed 

the Meuse River before orders came to cease firing. I went into Germany with the Army of Occu-

pation and returning to the United States the following August. 

“An orphan, I felt at loose ends back home, so I enlisted again and was shipped back to Germany. 

Strangely, that was the land of my parent’s birth. Army life ran along easily – until the morning of 

October 23, 1921, when I received orders to report to my commanding officer.” 

“You are to go to Coblenz, where you will meet five other soldiers from different outfits, the CO told me. Together you 

will serve as pallbearers for the Unknown Soldier. I was a bit startled but took it all in a day’s work. When the six of us 

were assembled, we were lined up and quizzed as to our battle experience. Then came the bombshell” 

“One of you,” said the Major in charge, “will be chosen tomorrow to select the body of the Unknown Soldier. After 

that you will be pallbearers until the body is taken over by the Navy for shipment.” 

“Every man of us slept badly that night, each disturbed by the fear that the choosing might fall to him. But morning 

came, and we were lined up.” “Sergeant Younger”, snapped the Major. I saluted. “You will take these flowers, pro-

ceed to the chapel and place the bouquet on one of the four caskets resting there. Each holds the remains of a soldier 

who died on a major field of battle. The one you select will be the Unknown Soldier.” 

“An unreasonable fear gripped me for a second. Going over the top again would have been a far easier assignment. 

Then I realized I had a duty to perform. I came to attention, took the bouquet, and advanced through a line of French 

troops to that little improvised chapel in the city hall of Chalons-sur-Marne.” 

“Dim rays filtering through tiny windows gave the only light. The door closed behind me. I was alone with the dead.” 

“Instinctively I knelt in prayer on the petal strewn floor.” 

“Then I began to walk slowly around the caskets, over each of which lay a beautiful American flag. Touching each box, 

I tried to picture the battles the boy who slept within it had been through, and I reflected whether I might have fought 

with him or known him.” 

“I was still far from a choice when gradually, something began to draw me to the casket second on my right as I had 

entered. As I moved toward it, the mysterious pull grew irresistible. I could not have turned back now had I tried. This, 

I murmured, ‘is the one’ ”. 

“Saluting, I raised the bouquet, and it seemed as if God Himself guided my hand as I placed the flowers on the coffin.” 

“I knelt beside the Bier (casket) for a moment, and as I arose, a great weight seemed to slip from me.  Marching brisk-

ly through the doorway, I saluted my superior officers, and reported the task completed.” 

“A French band struck up the “Death March” from “Saul” by Edvard Grieg. But Sgt. Younger 

said “Even the dolorous music could not dampen my strange exultation.” 

*** Note: Sergeant Edward  F. Younger had chosen to keep from his wife until 6 years after 

their wedding and from his fellow workers at the post office for 10 years – of his service to his 

nation. • 

From The Rotarian, November 1945, a personal interview by  William F. McDermott 

 



Great Letters—Albert Einstein’s Letter to F.D.R. (1939)  

Some recent work by E. Fermi and L. Szilard, which has 

been communicated to me in manuscript, leads me to ex-

pect that the element uranium may be turned into a new 

and important source of energy in the immediate future. 

Certain aspects of the situation which has arisen seem to 

call for watchfulness and if necessary, quick action on the 

part of the Administration. I believe therefore that it is my 

duty to bring to your attention the following facts and rec-

ommendations.  

In the course of the last four months it has been made 

probable through the work of Joliot in France as well as 

Fermi and Szilard in America--that it may be possible to set 

up a nuclear chain reaction in a large mass of uranium, by 

which vast amounts of power and large quantities of new 

radium-like elements would be generated. Now it appears 

almost certain that this could be achieved in the immedi-

ate future. 

This new phenomenon would also lead to the construction 

of bombs, and it is conceivable--though much less certain--

that extremely powerful bombs of this type may thus be 

constructed. A single bomb of this type, carried by boat 

and exploded in a port, might very well destroy the whole 

port together with some of the surrounding territory. 

However, such bombs might very well prove too heavy for 

transportation by air. 

The United States has only very poor ores of uranium in 

moderate quantities. There is some good ore in Canada 

and former Czechoslovakia, while the most important 

source of uranium is in the Belgian Congo. 

In view of this situation you may think it desirable to have 

some permanent contact maintained between the Admin-

istration and the group of physicists working on chain re-

actions in America. One possible way of achieving this 

might be for you to entrust the task with a person who has  

 

your confidence and who could 

perhaps serve in an unofficial ca-

pacity. His task might comprise the 

following: 

a) to approach Government De-

partments, keep them informed of 

the further development, and put 

forward recommendations for 

Government action, giving particular attention to the 

problem of securing a supply of uranium ore for the 

United States. 

b) to speed up the experimental work, which is at pre-

sent being carried on within the limits of the budgets of 

University laboratories, by providing funds, if such funds 

be required, through his contacts with private persons 

who are willing to make contributions for this cause, 

and perhaps also by obtaining co-operation of industrial 

laboratories which have necessary equipment. 

I understand that Germany has actually stopped the sale 

of uranium from the Czechoslovakian mines which she 

has taken over. That she should have taken such early 

action might perhaps be understood on the ground that 

the son of the German Under-Secretary of State, von 

Weizsacker, is attached to the Kaiser-Wilhelm Institute 

in Berlin, where some of the American work on uranium 

is now being repeated. 

Yours very truly, Albert Einstein 

Roosevelt sent a reply thanking Einstein, and informing 

him that: "I found this data of such import that I have 

convened a Board consisting of the head of the Bureau 

of Standards and a chosen representative of the Army 

and Navy to thoroughly investigate the possibilities of 

your suggestion regarding the element of uranium.  • 

 

On Aug. 2, 1939, physicist Albert Einstein sent a letter to President Roosevelt warning of a new and dangerous weap-

on, the atomic bomb. Einstein’s letter was the result of a meeting that included several well-known scientists, some of 

whom had fled Nazi Germany and feared the Germans were close to creating an atomic bomb themselves. 

In response, Roosevelt called for action on the part of the U.S. Government and created the Manhattan Project and 

the rest is history. Einstein never worked on the development of the atomic bomb, the U.S. Government refused him 

the needed security clearance because his politics skewed too leftist.   Entire letter below... 



Newsletter Filler, Trivia or Just for Fun 

Put your phone in the Airplane Mode to charge it super fast.  

The term “Native American” does not usually refer to Native Hawaiians or Alaskan Natives, such as Aleut, Yup’ik, or 

Inuit peoples. 

Nebraska produces an estimated 250 million pounds of popcorn 

per year—more than any other state. This is equivalent to a quar-

ter of all the popcorn the United States produces every year. Pop-

corn has more protein than any other cereal grain. It also has 

more iron than eggs or roast beef. It has more fiber than pretzels or potato chips. Because sugar was strictly ra-

tioned during WWII, candy was not plentiful. Consequently, Americans ate three times as much popcorn during this 

time as usual. Popcorn has been sold in theaters since 1912. It has been a big money maker not only because pop-

corn is overpriced, but also because people usually get thirsty and, consequently, buy sodas or water as well. In 

movie theaters, for every dollar spent on popcorn, about 90 cents is profit. 

It cost $350,000 to deploy one American military member during the Iraq War. 

During the early 1900s, the hamburger was thought to be polluted, unsafe to eat, and food for the poor. Street 

carts, not restaurants, typically served them. 

According to Hebrew legend, Noah prayed to God for help protecting all the food he stored on the ark from being eat-

en by rats. In reply, God made the lion sneeze, and out popped a cat. 

Iran has been dubbed “the nose job capital of the world,” as the Western nose has become the desired nose shape 

of young Iranian women. 

The only president to be unanimously elected was George Washington (1732-1799). He also refused to accept his 

presidential salary, which was $25,000 a year. The “S” in Harry S Truman doesn’t stand for anything; therefore, there is 

no period after his middle initial. Twenty-ninth president Warren Gamaliel Harding (1865-1923) repeatedly made love 

to a young girl, Nan Britton, in a White House closet. On one occasion, Secret Service agents had to stop his wife from 

beating down the closet door. Martin Van Buren was the first U.S. president to be born a United States citizen. All pre-

vious presidents were born British subjects . President Dwight David Eisenhower (1890-1969) was the only president 

to serve in both WWI and WWII. 

In July 2011, the U.S. Treasury had an operating cash balance of $73.7 billion. Apple, however, reported 

its reserves higher than the government, at $76.4 billion. While the U.S. is spending around $200 billion 

more than it collects in revenue every month, Apple, on the other hand, is making money. 

The New York Yankees were the first baseball team to wear numbers on their backs, 

in the 1920s. They initially wore numbers based on the batting order. Babe Ruth always hit 

third, so he was number 3. Ken Griffey Sr. and Ken Griffey Jr. became the first father and son to 

play in the major leagues as teammates for the Seattle Mariners in 1990. On September 14, 

1990, they hit back-to-back home runs, creating another father-son baseball first. Visiting teams 

wear (at least mostly) gray uniforms so fans can easily distinguish between the visiting team and 

the home team. The tradition dates back to the late 1800s when travelling teams did not have 

time to launder their uniforms and, consequently, wore gray to hide the dirt. 

Toilet paper was invented in China in the late 1300s. It was for emperors only. 



Spotlight on 
Public  

Relations 

 

Your Public Relations Tool Box 

I publish this once a year, it’s straight out of the PR Manual—and it fits in with my PR Editorial this month… 

Everyone has a tool box of some sort or fashion – most of us in the Forty and Eight 

who are not handymen or women usually have just the bare minimum to take care of 

those everyday problems at home or the car.  But what are the everyday tools we 

should have on hand that we can quickly and easily access when we need to “publicly 

relate” about La Societe. Remember that recruitment is an important part of public 

relations. As a minimum, the following items should be in your PR toolbox… 

Your membership card.  

Whenever you talk to someone about the Forty and Eight, take out your membership card and place it in their hands. 

You want them to visualize what it would be for them to have one of their own. 

An application.   

You can’t close the sale with placing an application in someone’s hand. 

A pen.   

To help them fill out the application – or to write down their address, email or phone to send them some additional 

info on our organization and programs. 

Your chapeau.   

This should be your favorite – what a great way to explain La Societe by showing a box car or nurses training pin to 

explain the program.  “Show and tell” always works. 

A business card.   

Professional or home-made – leave your name, address, email, phone, etc. to con-

tact you back. 

A good set of eyes and ears.  

To keep a sharp look-out for potential members. 

Inspiration and motivation – 

Without the desire to get new members, your tool-box might as well be empty. 

 

*** What would you add? 



POSTER OF THE MONTH 

Do what is hard and life will be easy, 

do what is easy and life will be hard. 



P.A.L.S. APPLICATION—RENEWAL or NEW MEMBER 

Full Name ________________________________________________________________________ 

Address:  _________________________________________________________________________ 

City ____________________State_____ Zip___________  New Member                        Renewal                      

Email _______________________________________________________PUFL  $100.00 

Voiture Locale ___________________                                                   

Dues:  Mail only $15.00 til 12.31 

           Mail and Digital $15.00 

           Digital only $10.00 

PUFL down payment (minimum $25) 

Every month, I send out the digital version of the Bulletin and get a half dozen or more 
returned because of bad emails. So, if you get this via USPS mail and are supposed to 
get the digital version, in color, with the extra page, please let me know. I want to 
thank those that send me copies of their Locale and Grand newsletters, I pass them up 
and pass them around—really appreciated, especially in my Area One.—Renny 

 

Checks made out to P.A.L.S. 

Remit to: 

Renslar R. Keagle 

8714 Marble Drive 

El Paso, TX 79904-1710 

rennykeagle@gmail.com 

 

Horror gripped the heart of the World War I soldier as he saw his lifelong friend fall in battle. Caught in a trench with 

continuous gunfire whizzing over his head, the soldier asked his lieutenant if he might go out into the “no man’s 

land” between the trenches to bring his fallen comrade back. 

“You can go,” said the lieutenant, “but I don’t think it will be worth it. Your friend is probably dead and you may 

throw your life away.” The lieutenant’s advice didn’t matter, and the soldier went anyway. Miraculously he managed 

to reach his friend, hoist him onto his shoulder and bring him back to their company’s trench. As the two of them 

tumbled in together to the bottom of the trench, the officer checked the wounded soldier, and then looked kindly at 

his friend. “I told you it wouldn’t be worth it,” he said. “Your friend is dead and you are mortally wounded.” 

“It was worth it, though, sir,” said the soldier. 

“What do you mean; worth it?” responded the Lieutenant. “Your friend is dead.” 

“Yes, Sir” the private answered. “But it was worth it because when I got to him, he was still alive and I had the satis-

faction of hearing him saying, “Jim…, I knew you’d come.” 

Many times in life, whether a thing is worth doing or not, really depends on how u looks at it. Take up all your cour-

age and do something your heart tells you to do so that you may not regret not doing it later in your life. May each 

and every one of you be blessed with the company of TRUE FRIENDS. A true friend is one who walks in, when the rest 

of the world walks out. War doesn’t determine who’s right. War only determines who’s left. 

(Motivation of the Month) “I Knew You’d Come” 

DUES INCREASE effective January 1st—Mail only increase to $17.00/year 




