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MAKE CHECKS OUT TO P.A.L.S. 

Well, we are well into fall, the weather is 

changing but obviously not the virus or how 

it is affecting our daily lives—including how 

we function within La Societe. 

All we can do is our best—be innovating 

and persistent that we will carry on with our 

mission of charity while looking out for each 

other. 

Welcome a few new members, The Bulletin is full of many different 

things, mostly PR related but full of things to help and assist L’E-

diteurs, a trove a different ideas, stories and things to motivate us and 

make us think about who and what we are.  I always welcome ideas 

and comments.  I do a little editorializing each month and welcome 

input from others—we’ll get your words out there. 

Stay at peace, focus now on family and the meaning of the upcoming 

holidays. Stay safe and keep faith in the Forty and Eight.—L’Editeur 
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"Courage is contagious. When a brave man takes a stand, 

the spines of others are often stiffened."  

- Billy Graham 

https://twitter.com/The_40and8


To do the Bulletin, I sometimes spend hours cruising all my usual  website and Internet haunts looking for the latest in 

public relations, motivation and things of interest for our P.A.L.S. Newsletter. Some pages go quickly because I know 

exactly where to go to find what I need, others take time.  Sometime I come across a little gem that I can use for my 

own purpose like the Five “C’s”. 

These five C’s may help you personally navigate your challenges as you navigate within La Societe.  When you are faced 

with a  task, you’ll feel ready to accomplish it with the goals you set out for yourself.  Taking each day as it comes will 

help you create a place where you feel motivated, engaged, and productive.  These tips will help build a bridge to a new 

way of tackling task management and help you come out with more done on the other side.  

Curious.  

When you joined the Forty and Eight, how curious were you? It was unlike any veterans group I was a member of or 

familiar with. We need to remember that curiosity that motivated us to join when we talk to potential new members. 

If you are focusing on a specific task, event, etc., let your curiosity be a motivator and look deeper. Sometimes we focus 

too much on the where and how and we should be looking closely at the why. 

Concentrate. Focus and fully immerse yourself in your tasks at hand. But multi-tasking wastes time.  Multi-tasking  is 

“spreading yourself too thin.”  If you are a leader, that does not mean you do everything. I see so many officers within a 

locale that have nothing to do.  Concentrate on the whole pie and slice out pieces as tasks for others to help and ac-

complish. 

Care. If you belong to La Societe—you obviously care about it. Care enough to renew? Care enough to recruit new 

members? Care enough to be a leader and hold an office? Our caring needs to be seen and observed by others—it will 

absolutely have a positive effect on others. Of course this caring, in the time of this virus, now becomes even more im-

portant.  

If you care about what you do, you will get it done. Not finding the time to get it done is a sign that you don’t 

care.  When you are going too fast, slow down. 

Commit.  When you joined La Societe you took several oaths and made a commitment. That commitment started 

when you signed the application.  Commitment by our membership is what will sustain us as we attempt to grow.  

If you decide to do something, don’t flake on yourself and your Locale or Grand.  

Charm. Passion is infectious and should show in all your communications. Passion is just another word for being moti-

vated—that motivation should show in everything you say or do. Dress up, not down. What are you wearing when you 

go out that says you are a Forty and Eighter?   

I’m going to add a sixth one… 

Charity. Charity is obviously the heart and soul of La Societe—it is our purpose. Our charitable work should always 

have momentum. Charity is essential and therefore meant to be done for public benefit, relief and to provide assis-

tance to people at times of need.  When we discuss the Forty and Eight—we need to focus on our charitable tasks like 

nurses training, children’s welfare, POW/MIA scholarships, on and on.  Our charitable work is our greatest gift to our 

communities—it is our noble cause.  • 

Inspired by an article by Nancy Trent,  Oct. 20, 2020, prdaily.com and other web sources. 

Time to focus on the Five “C’s” 



THE CLIPBOARD 

PR stuff 

from 

around 

the web 

 

McDonald’s announces ‘McPlant’ line: McDonald’s is entering the plant-based meat market with a line of menu items 

it’s aiming to release next year. The product line, called “McPlant,” will offer plant-based burger patties, and later, 

chicken substitutes.   

Pizza Hut is also going meatless, and announced on Tuesday that consumers can order the pizza chain ’s “Beyond 

Italian Sausage” pie or its “Great Beyond” pizza.  

Bye Bye Eskimo Pie— Following similar moves by Quaker Oats, Mars, the Washington Football Team and more, Drey-

ers Grand Ice Cream announced it’s changing the name of its Eskimo Pie bars to “Edy’s Pie.”   

“The name Edy’s Pie was chosen in honor of one of our company’s founders, candy maker Joseph Edy, as well as a 

form of tribute to the entrepreneurial origins of this treat,” [Elizabell Marquez, head of marketing for Dreyer’s Grand 

Ice Cream] told TODAY. “The Eskimo Pie was created over 100 years ago by a candy store owner who wanted to ap-

pease a young boy’s indecision on whether to buy ice cream or a chocolate bar with his nickel—he invented a way to 

coat ice cream with melted chocolate, and the rest was history.” 

The company, which stopped the products’ production while it overhauled the branding to be more inclusive, said the 

bars with the new packaging will be available in 2021. 

Disney apologizes for Peter Pan and Dumbo being racist! Disney+ has added a content advisory for its classic films 

and shows that contain racist depictions, including “Peter Pan” and “Dumbo.” The message reads, in part: These stere-

otypes were wrong then and are wrong now. Rather than remove this content, we want to acknowledge its harmful 

impact, learn from it and spark conversation to create a more inclusive future together. 

San Francisco is losing its 83-year-old Coca-Cola billboard as the bever-

age giant focuses on digital marketing strategies. San Francisco is so 

expensive that Coca-Cola is paying $100,000 to remove its iconic bill-

board sign, saying it costs to much to continue leasing the space. It’s 

been there since 1937.  

Dora Wong, a spokesperson for Coca-Cola North America, told the San 

Francisco Chronicle: “While we, like many San Franciscans, will miss see-

ing the sign, we made the difficult decision to not renew the lease as 

part of our efforts to focus on other digital media platforms that support 

the growth of our overall beverage portfolio.” 

The city’s district supervisor for the billboard’s area, Matt Haney, issued an update through a Twitter thread and is 

suggesting Coke display the billboard instead of destroy it.  • 

From a variety of web and Internet sources 

For the first time in almost 160 years, Macy’s an-

nounced that its Santa Claus is staying home, instead of 

holiday visits in its stores. The now virtual experience, 

called “Macy’s Santaland at Home,” will kick off on Nov. 

27 and remain “an immersive and whimsical digital-only 

engagement” through Dec. 24.  Visitors will be able to 

“snap a selfie” with Kris Kringle as well.  

You can check out the effort at macys.com/Santaland.  



PR Editorial— Do we have “Rules of Engagement”? 

 
Formally, rules of engagement (ROE) refer to the orders issued by a competent military authority that delineate when, 
where, and how military force may be used, and they have implications for what actions soldiers may take on their 
own authority and what directives may be issued by a commanding officer. (Britannica.com) 

Basically, they are rules tailored to a specific mission sometimes regarding objectives and tasks. 

So where within La Societe, can we find our own “rules of engagement”?  Just thinking about it, almost everywhere.  
In our rituals, manuals, constitution, etc. I’m a member of several veterans organizations and without a doubt, La So-
ciete is steeped in ritual far and above most others. It literally surrounds us in every promenade.  

Is there anyplace to improve? 

If we think about the when, where and how of ROE, membership first comes to mind. We do a great job once we have 
a great hot, warm body in the que to bring into the Forty and Eight fold. New members are essential to our future and 
the potential for new members is all around us.  So what kind of rules, formal or informal, do we need to “engage” a 
veteran to join us?  I boils down to educating veterans on “who” we are, as well as the when, where and how of ROE. 

Most P.A.L.S. members that read The Bulletin faithfully, know we are persistent in identifying ways to get the word 
out on La Societe—it is an essential part of our public relations mission.  So what are some specific “rules” we need to 
adopt to engage new members? 

 What’s in you wallet? Have your membership card, boxcar card , etc. with you all the time. Great for show and tell. 

 Never leave home without a few “What is the Forty and Eight” brochures AND applications.  Just keep a few in 
your vehicle at least.   But you have to USE them. 

 I know several VM that keep their chapeau in their vehicle—available to them just about where ever they go. Do 
you know where yours is right now?  Wear it more often when appropriate! Second choice is a great ball cap from 
emblem sales. 

 Eyes and ears open! Most of us are surrounded by veterans and we do not even talk to them about La Societe. No 
“rule” can make you do so, but let’s open up about the Forty and Eight. 

 Promenade day is not the only day to display your Forty and Eight colors. Wear a cap, shirt, jacket every day. Do 
not doubt that every thing in emblem sales is public relations.  

 Finally—Make up your own rules! Use your imagination and ingenuity—You’re a Forty and Eighter! 

We need ROE training! Chef de Gares and Correspondants and Publistes need to take the time at promenades to dis-
cuss these strategies and rules. Membership is everyone’s responsibility but it is a function of leadership. Rules of en-
gagement detail defense and offense—our rules need to be offensive in nature—doing all the things necessary to get 
in front of our declining membership. 

These “rules” will help stop “What is the Forty and Eight?”.  — Renslar “Renny” Keagle, L’Editeur  • 

“Well, well, well, if it isn’t the consequences of my 

own decisions.” 

“Success breeds complacency. Complacency breeds 

failure.” - Andy Grove 

“It is amazing what you can accomplish if you do 

not care who gets the credit.” - Harry S. Truman 

“Do not let what you cannot do interfere with what 

you can do.” - John Wooden 



NATIVE AMERICANS AND THE TOMB OF THE UNKNOWN SOLDIER 

Plenty Coups represented the American Indian community at the inter-

ment of the Unknown Soldier from World War I at Arlington National Cem-

etery on 11 November 1921. 

Plenty Coups' Crow name was Alaxchiiaahush - or Alaxchíia Ahú - meaning 

″Many War Achievements.″ With the practice of counting coups known a 

means of measuring brave military achievement, "Plenty Coups" is an Eng-

lish translation of his Crow name. 

After making a speech in his native language, Plenty Coups placed his war 

bonnet and coup stick on the Tomb of the Unknown Soldier in tribute to 

the fallen warrior. They are on display at Arlington National Cemetery in 

the Amphitheater by the Tomb of the Unknown Soldier.  • 

An iconic uniform item has been a part of Army life for a centu-

ry: the Shoulder Sleeve Insignia (SSI). 

Popularly known as the "shoulder patch," the SSI has an hon-

ored place in the Army's history and heritage. The insignia, 

when worn on the left shoulder of the wearer's uniform, indi-

cates the soldier's current unit of assignment. Soldiers who have 

served in a combat zone may also wear the SSI of the unit to 

which they were assigned on the right shoulder in recognition 

of former wartime service. 

The SSI first made its appearance in World War I as units de-

signed and fabricated insignia for wear on the uniform. Before 

the end of the war, the SSI were authorized for wear on the uni-

form, and divisions, corps and other headquarters soon had 

them.  

The requirements and designs were formalized in the years in 

the early 1920s. Many units that are currently in the force struc-

ture of the Regular Army, Army National Guard and Army Re-

serve wear the same, or a variation of the original World War I 

era SSI as a legacy of their unit's century of service. 

The use of devices to identify the wearer's unit began during 

the Civil War. Worn on the headgear - such as the crown of the 

kepi - the corps and division badges were originally instituted as 

a means of controlling stragglers and apprehending deserters, 

but the soldiers soon took pride in being identified with their 

units. The SSI became a permanent part of the Army uniform 

during World War I.  • 

 

 

U.S. ARMY SHOULDER SLEEVE INSIGNIA—WW I 



The Infantry Branch Forms the nucleus of the Army's 

fighting strength. The mission is to maintain a state of 

readiness in preparation for combat worldwide. Fort 

Benning  is the Home of the Infantry.  

Ten companies of riflemen were authorized by a resolu-

tion of the Continental Congress on 14 June 1775. How-

ever, the oldest Regular Army infantry regiment, the 3rd 

Infantry Regiment, was constituted on 3 June 1784, as 

the First American Regiment . 

Branch insignia: Two gold color crossed muskets, vintage 

1795 Springfield musket (Model 1795 Musket), 3/4 inch 

in height. 

Crossed muskets were first introduced into the U.S. Ar-

my as the insignia of officers and enlisted men of the In-

fantry on 19 November 1875 to take effect on or before 

1 June 1876. Numerous attempts in the earlier years 

were made to keep the insignia current with the ever-

changing styles of rifles being introduced into the Army. 

However, in 1924 the branch insignia was standardized 

by the adoption of crossed muskets and the 1795 model 

Springfield Arsenal musket was adopted as the standard 

musket to be used. This was the first official United 

States shoulder arm, made in a government arsenal, cali-

ber .69, flint lock, smooth bore, muzzle loader. The 

standardized musket now in use was first suggested by 

Major General Charles S. Farnsworth, U.S. Army, while 

he was the first Chief of Infantry, in July 1921, and ap-

proved by General Pershing, Chief of Staff, in 1922. The 

device adopted in 1922 has been in continual use since 

1924. There have been slight modifications in the size of 

the insignia over the years; however, the basic design 

has remained unchanged. 

A Snapshot Look at the Infantry Branch 

The US Army currently employs 

three types of infantry: light 

infantry (consisting of four sub-

types), Stryker infantry, 

and mechanized infantry.  

The infantrymen themselves 

are essentially trained, orga-

nized, armed, and equipped 

the same, save for some having airborne, air assault, and/

or Ranger qualification(s), the primary difference being in 

the organic vehicles (or lack thereof) assigned to the in-

fantry unit, or the notional delivery method 

(e.g., parachute drop or heliborne) employed to place the 

infantryman on the battlefield. All modern US Army ri-

fle platoons contain three nine-man rifle squads, except 

for mechanized infantry, which only has two rifle squads 

per rifle platoon due to troop carrying limitations of the 

four Infantry Fighting Vehicles organic to each rifle pla-

toon. Each type of infantry has a discrete TO&E.  

Branch colors is Saxony Blue. 

Nickname—”Queen of Battle” 

Motto—”Follow Me” 

The infantry blue cord is presented to all infantry-

qualified soldiers in the U.S. Army at the end of their Ad-

vanced Individual Training. Commissioned officers earn 

their blue cord after graduating from the U.S. Army Infan-

try School's Infantry Officer Basic Course. Newly qualified 

infantrymen receive their infantry blue cords at a 

"Turning Blue" ceremony . • 

From a variety of Internet sources 



Speeches— Abraham Lincoln—Proclamation of Thanksgiving 

The year that is drawing towards its close, has been filled 

with the blessings of fruitful fields and healthful skies. To 

these bounties, which are so constantly enjoyed that we 

are prone to forget the source from which they come, oth-

ers have been added, which are of so extraordinary a na-

ture, that they cannot fail to penetrate and soften even 

the heart which is habitually insensible to the ever watch-

ful providence of Almighty God. I 

In the midst of a civil war of unequalled magnitude and 

severity, which has sometimes seemed to foreign States to 

invite and to provoke their aggression, peace has been 

preserved with all nations, order has been maintained, the 

laws have been respected and obeyed, and harmony has 

prevailed everywhere except in the theatre of military 

conflict; while that theatre has been greatly contracted by 

the advancing armies and navies of the Union.  

Needful diversions of wealth and of strength from the 

fields of peaceful industry to the national defense, have 

not arrested the plough, the shuttle or the ship; the axe 

has enlarged the borders of our settlements, and the 

mines, as well of iron and coal as of the precious metals, 

have yielded even more abundantly than heretofore. Pop-

ulation has steadily increased, notwithstanding the waste 

that has been made in the camp, the siege and the battle-

field; and the country, rejoicing in the consciousness of 

augmented strength and vigor, is permitted to expect con-

tinuance of years with large increase of freedom.  

No human counsel hath devised nor hath any mortal hand 

worked out these great things. They are the gracious gifts 

of the Most High God, who, while dealing with us in anger 

for our sins, hath nevertheless remembered mercy.  

It has seemed to me fit and proper that they should be 

solemnly, reverently and gratefully acknowledged as with 

one heart and one voice by the whole American People.  

 I do therefore invite my fellow citizens in every part of 

the United States, and also those who are at sea and 

those who are sojourning in foreign lands, to set apart 

and observe the last Thursday of November next, as a 

day of Thanksgiving and Praise to our beneficent Father 

who dwelleth in the Heavens.  

And I recommend to them that while offering up the 

ascriptions justly due to Him for such singular deliver-

ances and blessings, they do also, with humble peni-

tence for our national perverseness and disobedience, 

commend to His tender care all those who have become 

widows, orphans, mourners or sufferers in the lamenta-

ble civil strife in which we are unavoidably engaged, and 

fervently implore the interposition of the Almighty Hand 

to heal the wounds of the nation and to restore it as 

soon as may be consistent with the Divine purposes to 

the full enjoyment of peace, harmony, tranquility and 

Union. 

In testimony whereof, I have hereunto set my hand and 

caused the Seal of the United States to be affixed. 

October 3, 1863. 

By the President: Abraham Lincoln 

 

This is the proclamation which set the precedent for America's national day of Thanksgiving. During his administration, 

President Lincoln issued many orders similar to this. For example, on November 28, 1861, he ordered government de-

partments closed for a local day of thanksgiving. Sarah Josepha Hale, a 74-year-old magazine editor, wrote a letter to 

Lincoln on September 28, 1863, urging him to have the "day of our annual Thanksgiving made a National and fixed Un-

ion Festival." She explained, "You may have observed that, for some years past, there has been an increasing interest 

felt in our land to have the Thanksgiving held on the same day, in all the States; it now needs National recognition and 

authoritive fixation, only, to become permanently, an American custom and institution." 



Newsletter Filler, Trivia or Just for Fun 

John Lennon had a quirky sense of humor and wanted to include a picture of Adolf 

Hitler on the cover of Sgt. Pepper's Lonely Hearts Club Band. The Fab Four solved 

the issue by standing in front of the picture, thus blocking Der Fuehrer's face.  

It takes more than a gallon of water to grow one almond.  

Italian mathematician Leonardo of Pisa came up with a sequence of numbers in 

which each number is the sum of the two preceding numbers. The sequence be-

gins 0, 1, 1, 2, 3, 5, 8, 13, 21, 34, etc. In the 19th century, a historian gave the 

mathematician a new name: Fibonacci.  

Sir Elton John, who recently celebrated his 73rd birthday, reportedly owns a quar-

ter million pairs of sunglasses.  

Malaria, which is caused by the parasitic protozoa plasmodium, is the deadliest disease of all time. No disease, includ-

ing the plague or smallpox, has killed more people. It has also killed more people than all wars, famines, and natural 

disasters combined.  

Election trivia… In the United States, individual states decide how and when to register voters, which has often led to 

confusion. Just 13 states allow voter registration on Election Day.  Over 22 countries around the world require their 

citizens to vote. Citizens who do not vote are typically subject to penalties, such as fines or community service. Voter 

turnout in these countries is typically high. In 16 U.S. states, it is illegal to take a photo with your ballot. Doing so can 

result in a fine or even jail time. Texas is one. 

The United States Department of Defense is considered the largest employer in the country, with over 3 million em-

ployees. In second place is Walmart, with 1.3 million employees, and 3rd is Exxon-Mobil with 950,000 employees.  

Jeeps, the popular civilian vehicle made by Chrysler, originally began as a vehicle 

for the US Military during World War II. Over 650,000 General Purpose vehicles, 

called "GPs" or "Jeeps," were produced for military use for carrying men and sup-

plies to the Frontline, wounded men to safely, and even in combat assault.  

To increase the size of the U.S. Army during WWI, Congress passed the Selective 

Service Act, which was also known as the conscription or draft, in May 1917. By the 

end of the war, 2.7 million men were drafted. Another 1.3 million volunteered.  

Flu viruses can live up to 48 hours on hard, nonporous surfaces such as stainless steel and up to 12 hours on cloth and 

tissues. They can remain infectious for about one week at human body temperature, over 30 days at freezing temper-

atures, and indefinitely at temperatures below freezing.  

In contrast to respirators, face masks (surgical, dental, isolation, or laser masks) do not form a tight seal around the 

face and block only large droplets, not small viruses, from coming into contact with the wearer’s mouth and nose.  

Love peanut  butter? Peanut butter contains a variety of nutrients and vitamins that give your 

body energy and keep it healthy, including magnesium, phosphorous, zinc, niacin, and vitamin 

B-6. In order to preserve freshness, all-natural peanut butters should be stored in the refrigera-

tor. The average child in the U.S will eat about 1,500 peanut butter sandwiches by the time 

they graduate from high school.   • 

 



Spotlight on 
Public  

Relations 

 

The Future of the Press Release—The Rise of the Modern Press Release 

One of the biggest shifts PR pros must face in coming years is the changing media consumption habits of Americans. 

Perhaps driven by the popularity of social media and online platforms, audiences are less likely to spend time on tradi-

tional news media, long-form articles and the like. Instead, audiences want multimedia content that is pithy, well-

packaged and informative. 

“People that are consuming news and content are moving away from text-based, long-form, written material,” says 

Gregg Castano, founder of News Direct, adding that it might not be a “good thing” for society. However, he says the 

trend is undeniable. 

Communicators must grab their audience’s attention, something Castano says can be done with visuals and other mul-

timedia assets, but don’t expect to hold onto that attention for long. “You’ve got to get your message across quickly in 

a way that’s visual and to some degree sensory,” he says. 

Some PR pros have proclaimed the press release as “dead”—a remark on the reduced efficacy of a wire release in a 

digital media landscape. Online content requires more than a couple of tepid quotes from your Leadership in a press 

release. “I think in order to get the attention of journalists now for the purpose of earned media, you have to hit them 

with something that they can immediately use and post up on their websites.” While the quantity of news releases 

being produced hasn’t declined, the quality of the content in those releases has taken a hit.  

There are three phases in the evolution of the press release: the traditional release without any multimedia, press re-

leases with multimedia embedded within them and standalone multimedia content. The standalone option is what 

Castano sees as the future of the press release, but for now he sees most organizations as adopting a hybrid approach. 

“I think we’re sort of in a transitional kind of phase where there’s still press releases, but many of those press releases 

have multimedia embedded within them,” Castano says. “The press release is evolving in the sense that it’s coming, 

becoming more of a vehicle to distribute content as opposed to being the focus of the content itself.” 

A need for creativity! 

Castano’s main message to PR pros looking to find elusive earned media coverage is to stay flexible and open to differ-

ent tactics. 

“Open your mind a little bit, and start thinking a little bit more creatively,” he says. Instead, PR pros should take a re-

quest for a press release or media alert, go ahead and produce the document, but also think outside the box about oth-

er assets that could be created to accompany it. 

“It gives [the PR pro] more touchpoints with the client, which in reality allows them to make more revenue off those 

clients,” says Castano. In that way, adapting your media relations practice is a win-win for everyone.  • 

By Ted Kitterman, Ragan’s PR Daily, prdaily.com, Nov. 9, 2020 



POSTER OF THE MONTH 

I did it 

 because I was told  

it was hard to do 



P.A.L.S. APPLICATION—RENEWAL or NEW MEMBER 

Full Name ________________________________________________________________________ 

Address:  _________________________________________________________________________ 

City ____________________State_____ Zip___________  New Member                        Renewal                      

Email _______________________________________________________PUFL  $100.00 

Voiture Locale ___________________                                                   

Dues:  Mail only $17.00  

           Mail and Digital $17.00 

           Digital only $10.00 

PUFL down payment (minimum $25) 

 

Checks made out to P.A.L.S. 

Remit to: 

Renslar R. Keagle 

8714 Marble Drive 

El Paso, TX 79904-1710 

rennykeagle@gmail.com 

 

With fall and winter approaching, who doesn’t love chili. Chili lovers fall into two groups. 

Chili purists say: “If you want to make chili—make chili—if you want beans, make beans.” 

But the chili-with-beans devotees say: “Chili tastes better with beans.” Very few of us make 

chili at the competition level and have a genuine home style of our own. 

The Spanish word “chile” is a variation of “chilli” from the Nahuatl dialect of the ancient Az-

tec Indians of Mexico. 

As for “chili,” its origin is obscure. Generally though, chili is used principally to identify the tantalizing combination of 

meat and chili peppers, whose pungency ranges from mild to scorching. 

A further implication is the employment of the term “chili con carne” or chili with meat. Traditionally, chili con carne is 

a dish combining small pieces of meat simmered with chili peppers, served stew fashion, accompanied with tortillas. 

So, considering the above, is it “Chile Powder” or “Chili Powder”?   

Chili mania focuses very simply on a bowl of chili—a craving and a passion.  Wonder who made the first pot?  • 

Public Relations Manual— https://www.fortyandeight.org/public-relations/  

 Greetings from El Paso. Renewals coming in 

slowly but at least coming in. Remember we 

are on an annual Jan—Dec membership year 

so if your card says 2020 think soon about 

renewing. Please keep  me informed of any 

email address changes. 

Everyone stay safe—I’m in lockdown and curfew again!   Renny 

Chile or Chili? 

https://www.fortyandeight.org/public-relations/


24 JULY 1918 - ORGANIZATION OF FIRST ARMY—WW I 

Before Gen John J. Pershing, departed for France in the spring of 1917, President Wilson directed 

that he should insist that U.S. troops not be amalgamated into the British or French armies after 

they arrived in Europe.  

On 4 July 1918, the General Headquarters (GHQ), AEF staff began preliminary planning for the 

organization of the American First Army. Pershing selected Lieutenant Colonel Hugh A. Drum as 

chief of staff and directed him to begin establishment of army headquarters at La Ferté-sous-

Jouarre, west of Chateau-Thierry, in the area of the French Sixth Army, where the headquarters 

of the U.S. I Army Corps was also located. 

After conferences on 10 and 21 July, Marshall Ferdinand Foch, who served as Supreme Allied Commander in Chief, 

agreed to the formal organization of the First Army on 22 July. Foch also agreed to the formation of two American sec-

tors. These included a temporary combat sector in the Chateau-Thierry region, where the already active I and III Corps 

could comprise the nucleus of the First Army, and a quiet sector farther east, extending from Nomeny (east of the Mo-

selle) to a point north of St. Mihiel, which would become the actual theater of operations for the American Army as 

soon as circumstances permitted concentration of AEF divisions there.  • 

 

12 OCTOBER 1933 - ARMY TRANSFERRED ALCATRAZ ISLAND TO THE DEPARTMENT OF JUSTICE -  

  

Alcatraz Island is best known as a deferral prison that housed 

dangerous criminals, but it was an installation of the U.S. Army 

before it became a penitentiary. 

 The U.S. Army considered placing a military installation on Alca-

traz Island in San Francisco Bay soon after the U.S. acquired Cali-

fornia in 1848 as a result of the Mexican War, but nothing was 

done until five years later. The Army established Camp Alcatraz 

on the island in 1853 in order to build artillery batteries to de-

fend the seaward approaches to San Francisco. In 1858, the 

completed batteries constituted Fortress Alcatraz with eleven 

artillery pieces and a garrison of 200 soldiers. 

During the American Civil War the fort's armament in-

creased to 85 guns in 1861, and eventually to 105 guns 

by 1868, when the post also became the location of the 

San Francisco Arsenal. Attempts to improve the installa-

tion as a seacoast fortification were halted as improve-

ments in weapons technology rendered it obsolete for 

that purpose.  

However, the Army also established a small military 

confinement facility there, and the post's mission in that 

role increased until 1907 when it was officially designat-

ed the Western U.S. Military Prison, and in 1915 the Pacific Branch, U.S. Disciplinary Barracks. The Army deactivated 

the installation in 1933 for transfer to the Department of Justice for use as a federal penitentiary, which opened the 

following year.  • 


